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Basic Course Information

Instrectar

Terry Collier
Foom 307
S39-2017 o eilleni@ppre ab ca

CiTice Howrs
Monday & Wednesday  9-11am
Text

Tuckwelt, Keith 3 crundi
A feedetine i Aot Srod eod
Scarborouch Prencrice-Hall, 1956,

Teat Usage

The text will be used extensively o this
course  You must heve socess do one

I Using anoihes introdugtory marketing

texct of ok if woul ane walling 1o manch the
topies 1o the course oo line

Lrrading Scheme

Fundamentals Quiz o 1
Chapder Reading Quizzes B
Mt terrn Exam ]
Final Examn , 35%
Class Participalion

Course Description

will develop amalvtical skills

The develognent of strategic moadel and ws implementaton 13 the prime
| focus for this inreductory course Using the ponciphes of product, price,
pramotion. and place, plus the cucil imponance of the consumer. students

L]

Aprend all schediled classes

fad

and exam

[1r4
“’! F Lewrn from your mistakes n the chapier quizzes

Tips for Succeeding in this Course
| I Resd 1he tectbook before the material is coversd in chyng

Actively participate in all in-class discussions and acinaties

4 Review the topac questions in the course schedule before each (s

& Analyze, don'| just deseribe, with your case study answers
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Tuesday, Jan. 11
Tuesday, Jan. 11
Tuesday, Jan. 18
Tuesday, Jan. 25
Tuesday, Feh. 1

Tuesday, Feb, §
Tuesday, Feb. 15

In Class Activities

Asmuch oz possibhe | am gedag ic
i 10 avoid lectunng aboul die
course material. Instead, | wall iy
b use in-class Jiscuisjons, case
udies, and other application
exercises for U most pare Foe this
approach 10 work, you must come
prepared v each class.

Marketing
Fundamentals Quiz

The first Twiy classes will go over
the hasics of marketng. A siraay
prasp of these basics i needed 1o
undersiand the sest of the course.

e tundamencals guiz will be
caomposed of reverse definitons and
multigle choice questions.,

Chapter Quizzes

I in=ckass Hme is br be uded

¢ MTectively, you will have 1o doihe
required reading before olass
These tests will give vou an
Inceirive i Jo si

Mktg Fundamentals Quir
Chapier 1 Quiz
Chapter 2 Quiz
Chapter 3 Quiz
Chapter b Quiz

Chapter 3 Quiz
Mid Term Exam

Key Dates

The Gory Details

Eaidy chapier guiz will consis of »
eimbimatim of 10 mulripbe chaics
andl'or reverse definimions

They will tale approximitely 15
minuEs w complete, W will mark
aibd debrief these quizzes in class,
immediately after vou ave finishad
writing them.

Fliase note that these quizzes mies)
be writhen on the day and brie they
are schaduled. 1F vou miss a quiz,
vou miss the apporiumity for thews
quik marks, (Exceplions will be
made fer progeeely ducmented
absences i¢ mefical notes, oificial
Calbgge business, e, )

Tour best [Uof || guizees will
cound sowards 3 percent of voud
finad grads

Mid term Exam

While the quizzes rest sraipht
knawledpe of course concepis, the
imad remm and final] tesd your
spplication of course material,
Acoordingly, the mad term will he
comprised oF shonl answer, long
answer, and case study guestions,

Tuesday, Feb. 249
Tuesday, Mar. 7

Tuesday, Mar. 14
Tuesday, Mar, 21
Tuesday, Mar I8

Tuesday, Apr 4
Apr ld o 26 (TBA) Final Exam

Chapter 7/8 Quiz
Chapter %4 Quiz
Chapter %/12 Quir
Chapter 12/14 Quiz
Chapter 1471516
huinx

Chapter 10 Quiz

You will kive T5 minutes w
coam phete fhis fest,

Participation

T gt the mosr out of thes elass.
regular afendance and ackive
pariscipanon is reguired. In
additien, your clissmates” learnmy
can be improved by your
cunsrctive partisipation m class
activities

Adtendance will be daken a8 each
class. In additicat, | will monrhor
NOUr octive aihd constroctive
contribation it the class” leaming,
Yonr participatkon grade will refleci
thiese Pwo com ponets,

Final Exam

Like the mid term exam. the final
excarm will fest vour ahility 19 wpply
the course matenal, Halfof the
exmm will be o tnke home case
sludy. A wvariety of oither guestions
Che muliple choe, shoet and Foang
arsweT, pic. b will make up the olher
balf. The Begistrar will schdule
the dane wned time fon the final
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Course Objectives

L Toacquaint studenss with the termenology and fundomental concepts of marketing,

« Todevelop business problem solving skills thoroogh use ol the case
et

3. Toascquaint sudents with the lechmiques used in defimng and selecting
targel markeds,

||.:_ lo develop an appreciation of the bmporlance of looking at markering
froum the Custemer's posl of wiew,

5. Tosurvey the components of the marketing mix amd show how they apply and inter-relae 1o the solving of murketing

| EH:'I:'F-:ms
I —————————

Winter 2000 Class Schedule - Section A3/B3

Date Topics / Key Questions Reading

Jan 4 6 Course outline/ Marketing Fundamentals

- Review course outkine

Wt 15 a TARGET MARKET™ What s MOSITHIND Fandamentals
-What js the MAREETING MIXT What wa PRODUCT? Handout
What is PLACE(DISTRIBUTIOMY? What is PRICE? nmil

-What is PROMOTIONT What are the PROMOTIONAL TOOL S Course Outline

- Describe the relativmship between HEEDS, TARGET MARKETS,
POSTTION and the MARKETIMG M X?

Jan 11,13  Introduction
Marketing Fundamentnls Quiz - Tuesday, January 11
Chuptér 1 Quir - Toesday, January 11

- What s MARKETING? What is a MARKET? Chapter |
= Describe the 4 STAGES OF MAREETING EVOLLUTION
- Desenbe the MARKETIMNG MANAGEMENT PROCESS,
- [rizomss the following: Tob, BELATIOMNSHIP MARKETING,
DATABASE MARKETING. GLOBRALIZATION, and INTERNET
A REETIMNG

- What i E-COMMERCET How do companies wse the [ntesner o market themselves . S0.2]
amd Lheir produos” Whal are the sdvamapes and disadvamages of INTERNET
MARKETIMG?
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Winter 2000 Class Schedule - Section A3/B3

Date Topies / Key Questions Reading

Jan 18 20 Marketing Environment
Chapter 2 Quig - Toesday, January 20

W hat 5 the INTERMAL EMNVIRONMENT? Chapter 2
=What 1= the EXTERMAL MACHO ENYIROMNMENT® Bree [y describe somae

ol the tmporan tresds in the T MACRD ENVIRONMENTS,
-Cofnparg LIRECT COMPETITTON 1o INDIRECT COMPETITION [eacribe

e 4 COMPETITIVE POSITIONS.

-Retate and opply the concept of SWOT pnalysis. SWOT Handouts

and bbswuper Cungdi
Lintied p. 484-85

Jan 25,27 Marketing Planning/Marketing Strategy
Chapter 3 Quiz - Taesday, January 35

[rescribe the relationship between OBIECTIVES, STRATEGIES, and Chapter 3
TACTICS. Explain the PLAN-DOSCHECK cycle. What fs a MISSION wad
STATEMENT? Dufferentiate between CORPORATE STRATEGY and MeDramalid™s Restuurann

MARKETING STRATEGY. What are CROSS MARE ETING, 5TRATEGIC p-4KE-K3
ALLIANCES, ACDUISITIONS, THYESTMENTS, STRATEGIC BUSINESS
LINITS?
- Explain bow the elements of analysis, objecrives, strategicsftadiics, and
evaiuation combine o form the MARKETING PLAM,
- Explain the PRODUCTMARKET EXPANSION GRID (ie. Cirmmon Types
of Marketing Stratepies |

Feb 1, 3 Segmentation
Chapter & Quiz - Tuesday, Febroary |

-What 8 MARKET POTENTIALY What is SEGMENT POTENTIAL? Whid Chapter &

18 SEGMENT? Whatssa BASIS FOR SEGMENTATION" Wiy do and
markéters uie MULTIPLE BASIS FOR SEGMEMTATION? What i3 a pa. [1a-118
TARGET MARKETY amd

-Comgare a MASS MARKETING sirategy with a SEGMENTATION strategy  Cluh Med p_ 4901
Disenad the DEMOGRAFH I SEGMENTATION: Apze, Drender, Income,

Decarpation, Education, Murital Seates, Family Life Cycle, and Erhnic

-Discwsis GEQUGRAPHIC, PEY CHOGRAPHIC, and HEH AVIOR RESPONSE

SECGMERTATION,

«Explain the MARKETING SEGMENTATION CONTINLILIM,

-Provide different exmmples of POSITIOMINGT What B REPOSTTION MG
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Winter 2000 Class Schedule - Section A3/B3
Date Topics f key Questions Reading

Feb 8,10 Consumer Behavior
Chapler 5 Quix - Tuesday, February 8

=[refine COMAUMER BEHAYIOR. Wiy s Consumer Belavior referred fo Chapter &
a5 3 “hiack box ™
-Dizcuss the influence o7 CULTURE and SUBCLULTURL on consumer
behaveor,

-List the & BOCIAL CLASSES. How does SOCIAL CLASS irflwence bliver
behavior? Explam why INCOME and SCHIAL CLASS are different
sepmnienialion variables. What isa REFEREMCE GROUP?

-[riscyss the following infllucnces on consemer behavior FAMILY
OCCUPATION, ECOMOMIC CIRCUMSTANCES. LIFESTYLE. and SELF
CONCEPT

What s 2 MOTIVE? Explain how MASLOW'S HIERARCHY applies 0 buying
hehaviar,

-Explain why SELECTIVE EXPOSURE, S3ELECTIVE PERCEPTION, and
SELECTIVE RETENTION are imporiant to markeiers

«Whal s an ATTITUDET Why are they imparum o markerers”?

Feb 15,17 Consumer Behavior (continued)
M idterm Exam - Taesdzy., Febrvary 15

-Deacribe the BUYER DECISION MARING PROCESS. Compare
a HIGH INVOLYEMEMNT dexvision with a LOW INVOLVEMENT decision,
What is COGNITIVE DISSONANCE (buyer's remorse )

Feb 21-25 Reading Week

Feb 29, Industrial Marketing/ Product
Mar 2 Chapter T and 8 Quir - Tuesday, February 29
~What are the § different BUSTNESS MARKETSY Discuss how biusiness Chapter 7

buying decisions Jiffer from consumer buving deciseons, [Msouss the role of
PARTHERSHIFS in busimess-i-basiness marketing  Wihat 15 &

BUY MG CERTRE? What ary the b tvpes of BUSINESS BUTY NG
DECISIONST

«What ls 2 PRODUCTT What is the TOTAL PRODUCT CONCEPT? What Chapler &
is a PRODUCT MIXT What ls a PRODUCT LINE? Whae s a LISP?

-Briefly describe the 4 CLASSES OF COMNSUMER GOODS,

-What s a BREARDY What is BEAKD EQUITYY Wiy do com panies brand

products” Whal s BREAMD EXTENSION? Differentuse 3 NATIOMNAL

bramnd [rom a PRIVATE LAREL. %Whit tea GENERIC BRAND? Wi is

CO-BRANDING?

- W hat are the ) reasons for PACR AG|NGT
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Date

Mar7 G

Mar 14, 16

Mar 21, 23

Winter 2000 Class Schedule - Section A3/B3

Topies [ Key Questions

Product Life Cycle ! Marketing Research
Chapter % (PLC voly b and Chapter 4 Quis - Toesday, March 7

-Drescrite the PRODUCT LIFE CYCLE What are the Fvarketome
implications al each srage’

Outfine the MARKET ING RESEARCH PROCE S5 Differentinte between
PRIMARY and SECONDARY DATA. Differentinte betwern
QUANTITATIVE and QUALITATIVE fienrch. What is a FOCUS GRO o
Discuss the advantages and disadvantages of PERSONAL INTERVIEWS Wi
TELEFHONE INTERVIEWS vi. MAIL SURVEYS.

Product / Place
Chapter % snd 12 Quir - Tuesday, March 14

~What are the 7 steps of the NEW PRODUCT DEVELOPMENT PROCESS?
- What are the } advaniages of getuing 10 markes yuickly?

-Deesiribe the 5 stages in the ADOPTION PROCESS. Describe fhe §
CATEGORIES OF ADOPTERS

-What o a MIDDLEMAN (INTERMEDIARY 1" Whal func:tions & middlemen
petiorm?

«What is 8 CHANNEL OF IMSTRIBUTION Compare (MRECT distribution
o [MDRECT distributson

Place / Promotion
Chiapter 12 xnd 14 Oz - Tuesday, March 21

-Comipigne INTENSIVE distribution with SELECTIVE distribartion and
EXCLISIVE distribution

- Wehal is CHANNEL CONFLICT? Why does It ccour™ Wiat is a ¥ MS?
-What is MULTI-LEYEL marketing? How docs it difler om Codventional
destribution?

-What are the 5 efements of the PROMOT ION tMarketing Communicafions)|
MIX® Whar are the 3 purposes 01 premonnn™

“Whal 52 PUSH stratery? What 15 FL sirabegy®

+List 2 ways 1 decerming a prom orional budget

-What iz a prometional campaign? Why is LiHiA stemcy Impartn) with promedfon?

Read ing

Chapter %

Chapter 4

Chapler 9

Chupter 12

Chapter 17

Chapter 14
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Date Topics / Key Questions Reading

Mar 28, 30 Promotion / Direct Marketing
Chapter 14, 15, and 16 {uiz - Taesduy, Murch 1%

-What 15 ADVERTISING? What is CODPERATIVE ADVERTIS| NG Chapter §4
-Ldisc sy the retatrve merits of the following advertising mediums: T.v..

RADI, NEWSPAPER, MAGAZINE, QLI -OF-HOME

<What is PLIBLIC RELATIONS? What is PUBLICITY? Compore pubrliciy

with advertising.

= List and descrite a fow examgles of WEW MEDIA.

- Whatis IMRECT MARKETING? Comtrast Durect Marketing with conventoonal pg. 460 0%
marketing. Briefly describe * different rypes of Direct Marketing.

-What Is SALES FROMOTION? Recognize various sales peomotion tools. Chapler 15
When iz sales promotion used?

-What is PERSONAL SELLING' When is it used”

~Whatis EVENT MARKETING? What s 3 SPONSORSH|P? Drincugs the

& FACTORS 10O CONSIDER for participation in Event M arkening.

Aprd, 6 Price
Chapter 11 (uiz - Tuesday, April 4
Take Home Final Distributed - April 6

Lompare PRICE with NON-PRICE com petition. Discuss the 5 FACTORS Chapter 10
AFFECTING PRICTNG. Discuss the 1 BASIC PRICING METHONDS,

-Compare 2 SKIMMING strmegy v a PENETRATION sirdepy, What s FPg. 171-73
PEYCHOLOGRT AL PRICINGY and 258-6]

-Pracrice case Haterlon Life Inverance

Comppany pg. $07-08
Apr 11 Review

Apr 14 -26  Final Exam
Final Exam - T, 0.A.

January 2{HFD




