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Marketing Fssentjimls., Phillip Kotler and Gordon

H.5. McDougall, Frentice-Hall {anada [ne., 1245,
Wzl

Tha development of a strategic model and its
implementation is the prime foous for this
introdustery cour=se. Using the princlple=s of
product prige, promotien &nd place, plus the
crucial impertance of the customer. students will
develop analwytical skills. Tha ca=s method is
Lhes primary ilearning vehicle.

This course 13 a survey of the fiald of
mardeting examined from an organizational
perspective, The major objective is to acguaint
the student with fanpdamental principles,
congepts, definitions and basic i1ssues
enccdntered in a2 day to day busipess
envirgnment. Through 4 combinarion of lecturas
and rase studies, classroom sessirons will
emphasize practical and applled procedures
reguniarly amployed in the administration of an
crganigatian's marketing program

Studentd will e expecstsd 2 attend =lass on a
ragular paz:is Apy stuydent having more than o
inexol8arss abasnses pary not be permicted oo
writa the final exam
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L = lp class an rimps students who
ly late may ot be pepmitied to
al exam.

All assignments must be submitted on time and in

an agcentabla format,
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Late as=signmen+s will be penalized on the
following basis:

¢ 1 day late - Z stanine penalty,

¢ 2 days late - 4 gtanina psnaley,

¢ more than 2 days late - a grade of 3 or lexs
will be as=signed.

Students must complete 3nd submit al) ass)lgnments
b=t r 1 grada will b i

Assignments with an inordinate number of zpelling
arrars, which display poor grammatical style, ar
which otherwise seem carelezsly prepared will he

returned upgraded.

Zach student will be responsible for sn=uaring all
readings are completed on ©ime.

Lourse credit will be determined on the following
basis]

HMid term Exam 25%
Final Exam 404,
Term Assignment 6%

Two Article Havisws 1% |5 Marks Each:
100%

convarsion 0of peErcentage: to the S-point system
will be as follows:
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COURSE
CONTENT -

SECTION QONE

This section of the course will acguzint the
studsnt with the components of the marketing
s)stem,  In this opening session discussien i3
focused upon broad isswes of the markeating
enviranment.

BREADTEG: totler - Chapters 1-4, pages [-#H%
CASES: SJuony Gorporation - B 445
Warner=-Lambert Canada Ltd, - P, 448

HANTOIT: Marketing Hyopira

SECTIOH TWO

This seri=ss examines some of the techniques
amployed Lo the segmentation af markets,
targeting of customers and positioning or
praducts Detarminants of flonal consumer and
organizanicnal buyer behavior is a major
consideration Iin this zection.

READIHG: EKeotlar = Chapters 3-T7, pages 37-1T0
CASES: Ridout Wines Lzd, - P 44T

Yulcan Industrial Packaging Ltd., - FP.454d
HaNDOUT -  Amerlea’ s Hew Apostinencea

2naping the Consumer

SECTION THHEE

This major asstion skxplores the 4 elements of the
Mark=zing Mix. lssu=ss relevant to the ceveloping
af pricipg, promection and Alzvribaticon poligies
and strateglez for neWw and exXisting praoducts are
discuasad

READING- Hotlaer - Chapters 4-14., pages 173-39%
CASES Trilwisl Pursulit - P_451
ZoEmetics Limited - F 482
5

Molton Led. - P 455

HANDOOT: Motivating Willy Loman
Using Pricing as an Erffective Tool of
Harketing
The Ho-Win Game of Price Fromotion
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SECTION FOOR

This section rounds gut the eourse, Tima
permitting sama nf tha hrnader iszuse of
HMarketing management ara discussed,

READING: Kotler - Chaptars 17-20, Pagex 361-444
CASES: T .B.A
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ARTICLE EEV]EW GHIDELIHNES

=
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Article reviews must be spscifjic o the Ffisld
2f Markeating If{ you are in doukt a3 to the
spitability of an article pleass check with
me before procesding

Artici=s for reviews may be Tfound tn the
periodical section o2 the Learning Resources
Center Fopulzr pericdicals includae:

Harvard Business Revisw Advertising age
HMarxeting Managemant Business Week
Journal of Hetailing Financial Past
Journal aof MHarketing Fortune

Torceato Tlabe and Mail

ztudents should pot limit themaelves to thesa
pearicdicsls, howaver.

The major critgeion that should be applied
when searching for an article is, “will I
learn something waluable fram what ] have
re=adi”

worthwnilae articles are generally in excess
of 3 pagss in l=ngth.

[fo noz =1mply recopy the authors words, Resd
the article, think aocut it, then write your
raviaw in your own Words.

All artigle reviews must be typed

Reviews must oe free of any =pelling or
'Pl.l.l'l": Lazatlion arrasrs

all pagexz should be numperaed at the bottom
WitR Tme axleption of the coveyr pags,

inning with the sécond page, =zl
rmeding pases snould oontain & Headsr of
¥aur cheles

Toe review should have a 1 1,2 left hand
margln and a 1 right hand margin.

The last line of each page should be
sppraosimetely 17 from the bottom.
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ARTICLE IDENTIFICATION:

1. HName af the author, with forename ar initials
first: the family name= fcllewed by 3 coamma

2,8 Theodore Levitt,

e R T e nota the
CoMma

[l

Title of the artlole, placed betwaen
quUatation macks, with a commz before the la=:
quctation marlk.

ote the comma

€ §. Theodors Levitt, "HMarketing Myvopia.®

nots Lhe guotse marks

3 Hame of the periodical, underlined and
rallowed by a comma.

e.g. Theodora Levitt, "Marketing Myopia,”
Journal of Markes+ting,
i i

i
1)
note the underlining and comma

4 Volume number (if any), written in Roman
Wumerals and followad by & comma.

2. 2. Thegdore Levitt, "Marketlng Myopia,"
Journal of Marketine, Volume Numbe:s
AAVILEL,

ncte Gomsn oumerzals
and commsa

ek

The menth apd vear £ollows the Volums
number. They should be placed 1in
paranthesis, Wit 2 commz following the
Eecond Darsentnesls

a.g8. Theodore Levitt, “Harkating Myopia,"”
Journal aof Marketing, Volume Number
XAVITI, (April, 1984},

L]
PR 1.+ of - SO I

i
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§. Page number or numbers followed by a period
are last

g.g. Thacodore Lewvitt, Marketing Myvepla, '
Jogrnal of Marksting, Volume Number
Y¥AVIII, (Aprzl, 1984, Pages 103 - 117

T Examples of the cover page and articgle reviaw
layout are attached.
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T. Rohert Wilson, VUomputers and their lmpacst on Peopla in the

Workplace, " Journal of Micro Computing, Volume XX¥II, [(April.
158Xy, Fages 103 - 147

Submitted by: S2ction:

EL1C y |

I This section should contain a2 brief discussion of the
assumptions and eonclusions af the author. This section should
be approximately 2 to 3 lines in length.)

DrEcission:
tIn this section ¥ou should elaborate upon the thoughts and ideas
af thne author. State. in vour own words, hisshar major points

and obzervations This =secticon should be no more tharn 3 pages in
length. ¢t

pin this sectlon ¥ou may wish to state your own views It is
ners tnat vou may take izsue with the zuthor, support his her
opdervations or simply add your own Ccomments Thrs aecticon is
not obligzatory . )




Stanley W, Mendall, “Compag [ezkpro 358, Lomputar Buvers Guide
gnd Handbool, |Novembar/lecember, 19361, Fagezs 53 = B7.

Submittad by: Leslis Williamson Sweotion: A3

Arrd oy poop § apy t

The new Compaq Deskpro 3¢ 1= the recommendad cemputar for the
amall or medium sized business becansga of tha new Intel #0366
microchip and the growing adopticon of the OS5/2 cperating system.

fisd Sion’

Using the new Intel 16 MHz 80388 <hip, the Compag Deskpro 388 is
are af the most powerful microcomputers on the market today., The
model comes eguipped with a standard 40Mb hapd diak, a 3.5
disketts capable of holding 1.44 Megabvtes of dataz, over 1Mo of
internal ham memory (expandable to 14Mb on the planar board
without using an ewxpansion slot) and a 32 bit data bus.

The Compag Dezkpro Model 130 is also available. This system
which may be considered an enhsnced verztion of the Modal 386 hase
a 13 Mb hard drive and iz capable of using the following
aperating systems: MS-DOS Version 3.x. XENIX ¥/ /236, XEMIX Vr38s5
and OS2,

The pew Intel 89384 2hip =peeds the computsrs ability to perform
wark by being aols to retrieve larger chunks of informarion rrom
storage and alsc by carrying cut instructions more quickly. The
0308 chip retches, processes and returne information in 3%-bit
cnuniks comparad with the Intel 30288 chip round in the IBM AT
systams whigh uges lus32 bits at a time. The 3Z bit design af
the dompag effectively almost doubles the speed of the chip over
the “2d6 bassd machines Tha 32 hit des:gn permitz the RAM to
hoid 2 3% address location= which means the That the 32=-ptit
des51gn cz2n hold 64,000 Timss 82 many address iccations a3 the old
l9-bit registers. Furthermore. the new alids nas a nigher elock
=paed than tne l6-bit bassad machines enabling to oarry out
1nSTLPucTlons at about twlze the =peed at the f4s" machines. I To
mxmiyte sach instruction reduires 8 Ccertaln number af tick=" aof
an interpal elock.

The real power of the Uompaq De=zkpro 388 iz conrirmed whan the
machine i3 running the XEHIX operating sv=rem in protected mode,
Thizs is a multi-user, multi-tasking system which regulates
warious programs being run simueltaneously Tha key to tLhe
protectad mode ix that the XENIX can communicate with the
programs; however, tne programs must obtain =pecial permission to
communicata with the XENIX, This communication zysatem is
somathing that the M5-DOS cannot provide. The downside to the
RENIX operating sy=tem i= that it i= extremely complicated to
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l2arn. A person can learn the basics aof running & OS5 machine in
approximataly sight hours, whereas a 3 day seminar would enly
prapars a person for the intarmediate apd advanced courses of the
¥EHIX oparating evetam

The muscle of the 366 can be demonstrated by the tests conductad
by the aheve menticned magazine comparing the 386 with bath an
IBH PT and an IBH AT. The tests indicate that the Compaq Deskprao
doo took 14 seconds to recalculated a Lotes spreadsheet while an
IBM FC took 77 seconds; the 386 took 7.5 seconds to run the [DOS
SOET command 2n a revearsed list of 1,000 words, while the PO
completed the same task in 87 seconds: and the 188 completed a
floating polnt math beachmark tast in 7.5 secands while the EBEO
took over one minute., In fack the 186 is 2o Fast, and =0 gquiet,
that the testers thought something was wrong with tha
demanstratiosn machine because they missed hearing the whirl of
the disk drive and =seeing the accompanying disk drive light.

Criticlzsm lewvied at the 388 suggest tnat users do not ased that
much power and that 8 clone can perform tha same funchions in &
longer time period. However, a cost study carried out by the
magazine discoversd that the Deakpro paid for itself in 244 hours
by eliminating the time that =mployess wait for the completion of
sorting and computing functions,

The axample used gave a low-level manager = base hourly rate of
20,00, This figure included tringe bensfits asz well as a
rre~detesrmined avarhaad rata Bazed on tne calculations. the
Deskpro is estimated to =ave a company 317,41 per hour in waiting
tim=s over the [BM FO

LUOMPEET 135 Enown wo have a Jaclk the Glant Riller” peputation ino
indu=stry beczuse, like any good imitator, it walts wuntil the
atandard iz ast and then improves upoo it. TZompag did this witn
[IBM 'S P2 design They waited until the PC was on the markar and
improvad upon it with a poartabls Compag. By the time IBM ztarted
seliing the FPortabl= 70, Compaa nad already s=lzed tha mar=zert.

Conclusion!

The CJompag Zorporatlcon 1z Drsaslngd away Io-0m The tradition af
inaovative conservatizm’ awd following the IBM mold by optlng
tor the XENTX/ /380 O3, This wperating 3yst=m arlows the Compag Lo

act @5 tha central machine with 3 or 4 users in a2 multi-tasking,
malti-user processing mods.



