GRANDE PRAIRIE FEGIONAL COLIBGE (Q¥1-8%
DEFARTMENT OF BUSINESS ADMINISTRATION
QOURSE OUTLINE r

BA 10982 - INTRCOUCTION TO MABKETING

TEAT 1 Marketing Essentials: Canadian Bdivion:
Fotler P., McDougall G. H. G.; Prentice-Hall Canada
Inc.; 1985,
PRERECULSITE: Mil
COURSE The development of a strategic model and its
DESCRIPTICR : implementation is the prime foous for this

introductory oourse.  Using the principles of
prodect, price, promotion and place, plus the
crucial importance of the customer, stodents will
develop analytical gkills.

CORIRSE THIS QOURSE WILL HELP YOU TO GAIN MEW SKILLS AND
CETECTTVES: FROWLETGE TO:

[] Define and segment a market

[]1 Assess the needs, wants and preferences of
CuUStomers in your target market.

L[] Learn to design and vest nead-satisfying products
in the market

[] Price products to convey their valves to
Customers

[] Learn to select appropriate distribution channels
50 that the products will be well-distrilbuted

[] Learn the basics of effective advertising

[] Learn to budget and plan advertising CAnpaigns
for your Pusiness

L] Examine mail-order marketing

[] Learn the four key camponents of marketing

[] Learmn and understand marketing language

[] Lock at product packaging

[] Examine internaticnal marketing

L] Lock at bagic import-export marketing

[] Learn about copywriting, patents, trademarks, and
trade names,

L] Cover marketing warfare technicues

r.5. The course ocontent will oover these areas if

time allows.
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Final Grades will be canpiled in the following

fashion:

Quizzas S0%(ie. 5 @ L0%)
hesignments 10%

Case Study L%

Final Exam 30%

schedule of Ouirzses

a. September 25 (Unit Ome)
b. Octcber 16 {Unit Two)
. HNowverber & (Unit Three)
d., Mowverber 20 (Unit Four)
a. December 4 {Unit Five)

Bll exams are on Pridays.

Schedule of Asaigrmerts
a. Assigmments are small and will bte due at
the beginning of class on Wednesdays

starting September 16, 1987. Assignments
can be handwritten, but must be legible.

b.  Assigmments will provide you with feedback
Of YOUr progress.

€. Late Work Policy - Medical reasons or
exceptional clroumstances are the oaly
acceptable reasons. Inform me ahead of
time 1f possible,

Case St

The Case Study iz due Novenber 30, 1987 at
the beginning of class. Please get them in
early if possible. FEach student will be
given a standardized problem on October 2.
All case studies must be typewritten, double
spaced and po longer than ten pages.

It should include the following:

(1} what is the problem.

{2} Executive Summary - summarize your
recomendat i ons

{3} Introduction and Background (o longer
than 1/2 page).

(4) State your alternative solutions.

(5) Analysis of problem = include a
discussion of a marketing stateqy based
on marketing warfare principles. Is it
a flanking, frontal attack etc.
strateqy. Include a lodk at the
enviromment - political, competitors
and the four p's of price, product,
promtion and place and form a plan.

(6) Give an action plan and start EIETALY .
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LOOVErsuons will pe made as follows:

Peroaenta
o = 100
B - B9
T2 - 79
65 - 71
57 = B4
B) = 5
45 — 40
M- 44

0~ 25

OHTRSE COMTEMT =
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FIVE PRIMARY RMITS

Unit Ope - Septemiber 9 - 2% (chaprers 1, 2)

- Introductico/Adninistration

— What is Marketing?

= Marketing Management Philosophles

= hnalyzing Market Opportunities

— Learn about Marketing warfare (Handout)

= Learn about the four p's of the marketing
mix.

= Examine the Ooke-Pepsi Cola wars (Handout)

Unit Two — September 28 - October 16 {(chs. 3,

4, 5, Y1)

= Marketing Information System

= Marketing Ressarch Process

— Costs involved in Marketing Research
- Examine Questionaire Design  (Handout)
The Marketing Environment

Cover the Demographics of Marketing

{ Harsdout )

- Examine International Marketing

= Look at Import/Fxport Marketing {Handout)
— Consumer Behavior

~ Peychographica

Unit Three - October 19 - Hovember & {chs. &7,
B, 9

Market Segmentation

Target Marketing of your prodocts

A look at packaging

- Cxlor and Packaging (Handour )

- Product Life-Oycle Strategies

- Prodect Positioning

- Using names effectively (Handour)

— Lock at how to patent, ootywrite and
tradamrk your products or companies.
(Handout }
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Unit Four= Hovember 9 - Moverber 20 (chs. 14
15, 18, 1)

L

What is Promotion

= Learn the four tools of promotion

= Edamine promticnal budgets.

— Learn the keys to advertising

— Learn abogt Publicity

- Learn about Personal selling [Handout)

- Cover persuasion and propaganda  (Handout)

Unit Five - Hovember 23 - December 4 (chs. 10,

11, 12, 13}

= Learn about location decisions {place)
{Handout )

= Learn how to price

— Learn how to distribute yvour products

— Leammn about distribution channels

= Cover retalling and wholesaling

- Look at Mail-order marketing (Handour)



