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Ba L@9 - INTRODUCTION TO HARKETING

W.D. Fletoher

Fundamentals of Harketing, Hontrose S. Sommers,
James G. Barnes, William J. Stanton. and Charles
Futyell, {(Toronto: HcGrav-Hill kRyerson Limited,

19589}
Mil.

The dewelopment of & atrateglc model and its
implementation i@ the prime focua for this
iptroductory course. Using the principles of
product price, promotion and plece, plus the
crucial importance of the customeyr, students wlll
develop analytical skille. The ceas method ia
the primary leesrning vehicle.

Thia courese 18 & survey of the field of
marketing exemined Irom an organizetional
pergpective. The major objective 1l Lo acqueint
the student with fundemental principles,
concepta, definitions and bamic isaues
encountered in & day to day business
environment. Through & combination of lectures
gnd cage atudies, Clagsroom gg@slons will
gmphasize practical and applied procedures
regularly employed in the edeinigtretion of an
crganization’s sarketing program.

Students will be expected to attend class on a
regular bhasia. Any atudent having more than 6

inexcusable abesncea may not be permitied to

write the final &xam.

Unless unpreventably detained, students are

expected to be 1n clasa on _time. Studenta vho
are chronically late mnay not be permitted to

write the final exam.

All assilgneents must be mubmitted gn time end in
an agceptable format.
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Latg a&gigrments wil! pe penalizeéed o Lhe
Iollowing basis: .

* 1 dey lete - 2 stanine penalty,

v 2 day=s lete - 4 stanipne peneslty,

# more than 2 dayd late - a grede of 3 or le=s
will be sEEigned.

Studentg must complete gad submit 511 asssignments
Te nel de w e given.

Aggignments with B8R lhnordinate aumber of spelling
errora, which display poor grammétical atvle, or
which otherwvise 8éém carelessly prepared wiil be

returned ungraded.

Each student will be responsible for ensuring all
readings are completed on time.

Courge credit will be determined on the follaowing
bh@is:

Mid term Exam 251
Final Exam 43X
Term Assignonent 15%

Clase FPearticipation 12k
Two Article Reviews 1% {5 Harks Each*™
lady

Converaion of percentages to the F-point avetem
will be am follows:

S8 = Ladk 5
el = B3% B
73 - T 7
BE = 2% &
57 - (o 3
=1 L |- 4
45 - 4% 3 Failure
28 - 44% z
a = 25 i
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COURSE
COMTENT :

[NTRODUCTLON TO HARKEETING

SECTION OHE

Thie section of the course will acquaint the
gtudent with the components of the marketing
gystem, In this opening sesglon discuselan 18
facused upon hroad l1ssues of the marketing
environment.

READING: CSommera - Cheapters 1-3, pages 1-&3
CASE: Upper Caneds Breving Co. (A} = F, &4

HANDOUT: Central Goal of & Firm
Herketing Myopls
Marketing Hakes or Bresks Venture

SECTICN TWO

Thig series examlnes some of the techniques
employed in the segwmentation of markets,
targeting of customers and positioning of
producta. Detersinanta of final consumer and
organizational buyer behavior i1s & major
conaideration in thia aectlion.

READING: Sommers - Chapters 4-7, pegea 76-189
CASE: CH Hotels Inc. - F.159@

HaAHDOUT: America's Nev Abatinsnce
Shaping the Conaumer

SECTION THREE

Thim major section explorea the 4 #lesents of the
Harketing HMix. Isaues relevant to the developlng
of pricing, promotion and distribution policies
and atrategiea for nev and éxisting producta are
discusaed.

READING: Sommerse - Chapters B-18, pages 2@7-3531

CASES) Upper Cenada Brewing Co. (B} P.280
Upper Canada Brewing Co. (G} P.34&
Upper Canada Breving Ca. (D} P.434
Upper Canada Brewing Co. (E) P.3522

HAHNDOUT: HMetiveting Willy Loman
Uesing Pricing s= an Effective Tool of
Harketing

The No-¥in Game of Price Promotlion
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SECTIO

This mection rounds out the courge. Tine
permitting gome of the broader 1mgues af
Harketing management ere discussed.

KEADING: Scommera - Chapters 19-28, Pages 535-3585
CABES: T.B. A.
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2.

LE REVIEW GU ES

Article revievs muet be gpecific to the field

of Harketing. If you are in Jdoubt as to the
gultability of an article pleasse check with

me before proceeding.

Articleg far revigwa may be found L1n the
pericdical gection of the Learning Resocurces
Center. Popular pericdicale includs;

Harvard Bualness Review Advertiaing age
Harketing Hanagement Bugine=sa Wesk
Journal of Retailing Financlial Fost
Journal of Harketing Fartune

Toronto Gleobe and Maill

Students shouold m W te thege
peripdicals, howéver.

The major ariteérion that ahould be applied
when ggarching for amn article im, *will I
learn gomething valuable froem +hat [ have
read?®

Warthvhile articles ere generally in €xcemo
of 3 pagea in length.

Do nat aimply rvecopy the authorse worde. Head
the article, think about it, then write your

reviev in your own vords.
LS

All article revievse must be typed.

Revieve must be free of any epelling or
punctustion Brrors.

All pagee should be numbered at the botiom
with the exception &f Lhe cover page.

Beginning with the second page, all
gucceeding pages should contein a Header of
your cholce.

The review should heave a 1 1/2" left hand
margin and & 1* right hend margin.

The last line of esch pege should be
approvimately 1% from the hottom.
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ARTICLE IDENTIFICATION:

-

1. Hame of *heée asuther, ¥ith forename or inmitial
firgt: the family name followed by & Comma.

#.g. Theodore Lewvitt,
Wyl ana nibnn matE Ehe
CommE

24 Title of the article, placed between
gquotation marke, with a =Somma befare the laat
quotation mark.

note the Samms
I
|
#&.g, Theodore Lewitt, “"Harketing HMyopla, ©

note the guote marks

3. Hame of the pericdical, underlinsd and
followed by & comma,

g.g. Theodors Levitt, *Harketlng Hyopia,”
Journal o r

| [P |
!
note the underllning and comma

4. Volume number {(if an¥), «ritten in Roman
Humerale and followed by a comma.

2.3. Theodore Levitt, *"Marketing Hyopla, ®
Journal of HMarketing, Volume Humber
WEVILE,

| [TV |
I

note Roman nussrala

and Somma

%. The month and vear follove the Volume
number. They should be placed in
parentheaia, vwith a comma follewing the
gecond parenthesla.

e.g. Theodore Levitt, *Harketing Hyopia,*™
Hariket Yolume Numhbher

KEVIII, lapril, 1984,

| Ik

leaoe B, oo |1
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E, Fage fiumber or numbers follodwed LY o perled
are last.

e.g. Thecedore Levitt;, *Harketling Hyopls, *

Joaurnal of Marketipng, Yolume Number
H¥YIII, (April, 1984}, Pages 123 - 117,

7. Examplesz of Lhe cover peEge and artilcle raview
layvoyt pre sttached.




GRAMNDE PRAIRIE REGIONAL UJLLEGE

Ling & =====c===3 Computdrda and thelr Impact
on the monltor on Peaple in the Workplace

Line 25 ----=== *» PFreasntad by {Student Kame}? to
¥. Fletcher, in partial fulfilliment
of the requirementa for BA 115,
Introduction to Computers
in Business

LIng ‘Sl =sss=Smnisasnae s > JULY 27, 198K



T. Robert Wileon, *"Computers and their Impaat on People in the

Workplsoe, ™ Journal of ro Campukin Volume XXWII, tapril,
198%, Pagesz I83 - 1TV,

Hub®itied Dy Zeatiant

acticle Qverview:

tThie asction ghould conteln a brief discussicn of the
aggumpticond &nd conclugkiona of the avthor. This &ection shauld
e approdimately ¥ toe 3 lipes In length. b

Discussion:

(In thia aection you should eleborete upon the thoughte and ideas
of the auvthor. State, Ln your own words, hig‘her mejor paints
and cbasrvations. This section should be no more then 3 pages 1in
length. !

Concluglons

{In thia sestien you may wish to state your own viewa. It 18

here that you may take igaue with the author, Bupport hiss/her

abeervaetione or Bimply add your ovwn cowments. This section 1s
not obligatory.)



Stanley W. Hendall, "Compag Deakpro 388, " gComputgl Buyvera Guids

and Handbagk, {(MHovember/December, 1988}, Pagesz 58 = &7, e
Submitted by: Leslis Williamaon Section: Ad
Artigle Overyvigwi

The nev Caompaq Deakpro J86 ia the recommended computer far the
amall or medium @ized business because of Lhe nevw Intel BAIAE
migroghip snd Lthe groving adoptlon of the 05752 operdting syvatem.

Discuggion:

Ueing the nev Intel 16 HHz AQ3BE& chip. the Cowpaqg Deskpro 386 im
one of the moat poverful microcomputere on the merket today. The
model comes equipped with & standerd 48Hb hard disk, s 3.3
digkette capable of holding 1. 44 Hegabytes of data, over 1Mb of
internal Ram memory (expandable to l4Mb on the plapar board
without uging an expansion alot) and & 32 bit data bus.

The Compag Deskpro Model 139 is elso availeble. This system
which may be condidered an enhanced wversion of the Model 38& has
a 133 7Ab hard drive and is capable of using the following
operating syatema: MNS-DOS Version 3.x, XENIXK Y/ /286, XENIX Y/ /386
and O5/2.

The nev Intel AB3IABE chip apeeds the computers abhility to perfars
work by being able ta retrieve larger chunka of information from
storage snd also by carrying out inatructions more quickly. The
B@B3BE chip fetchese, proceaséa and returns information in 3Z2-bit
chunka compared vith the Intel B@286 chip found in the IBM AT
systema which umes 16/32 bhits at & tiee, The 32 hit design of
the Compag e#ffectively slmoat doubles the speed of the chip over
the 286" baged machines. The 32 bit deaign permite the RAN to
hold 232 eddresa locetions whick meana the Lhat the 32-bit
design can hold 64,000 tiwes B wany address locstions as the aold
16-bit regleters. Furthermore, the nev BB3B6 haa a higher clock
gpeed than the 1l6-bit based machines ensbling to cerry oub
ipatructione at about twice the zpeed of the “Z8&" machlines. (To
execute esch inetructicon requires a certsin nusber of "ticke® of
an internal clock.?

The real pover of the Coepag Deskpro 386 i confirsed vhen the
machine ie running the XENIX cperating eystes in protected mode.
This is & multi-user, mylti-tesking system which regulateds
varicus programs being run @imultsnecusly. The key to the
protected mode 1= that the XEWIX can communicete with the
programe; however, the programa suat obtain special permission to
communicete with the XEMIX., This comsunication aystem 1s
gomething that the NS-DOS cannot provide. The dovneEide to the
XENIX operating syetem i@ that it is extremely complicated to
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learn. A& pErson cen learn the bamice of running & DOS maching 1n
approximetely eight hours, wherees a 3 day seminer would only
prepare 8 person for the intersediate and advanced courses of the
HENIX operating syastenm.

The muscle »f the I86 cen be demonstrated by the tests conducted
by the above mentioned magezine comparing the H3BE with hoth an
IBE RC and an I8X AT, The teste indicate that the Compag Deskpro
Y86 took 14 secondk to recaloulated a Lotua apresdehest while an
IBEX PC took 77 seconde; the 386 toock 7.5 Eecondé to rvum the DOS
SORT command on a revermed liet of 1,%dd wvorde, vhile the PC
completed the mewe tesk in 87 seconds; and Lthe 386 completed a
floating point math benchmark teet in 7.3 eeconda while the PC
took over one sinuie. In facty the 386 18 =o fast, and so guiet,
that the testers thought something vaa wrang with the
demanstration mechine becsuame they sizsed hearing the whirl of
the disk drive and seeing the accompanying disk drive light.

Criticism levied at the 38& muggest that users do not need that
much power snd that a clone cen perfcrm the zame functions in &
langer time period. Hovever, & cost =tudy carried cut by the
magazine discovered that the Deskpro paid for itmelf in 244 hours
by eliminating the time that employeea wait for the coepletion of
garting and computing functions.

The example used gave a lov-level maneger & haseé haurly rate of
229,20, Thiz figure included fringe benefits aa well as a
pre-determined overhead rete. Baaed on the calculetions, the
Deakpro im estimated to save A company $17.61 per hour im waiting
time over the IBM PC.

Compag 1w known to have & “"Jack the Gilant Xiller® reputation in
industry becasuse, like any good imitator, 1t ¥aite until the
standard 18 get and then improves upon it. Compag did thie with
IEN'S PC demign. They waited until the PC was on the sarket and
improved upon it with & portable Compag. By the time IBM started
aslling the Portable PC, Compag had already aeized the market.

ConcluBlont

The Cowpaq Corporsation is breaking awvey fram the tradition of
*1npovetive congsrvatiam® and folloving the IBH mold by opting
for the XENIX/386 0S. This Operating System allowa the Compaq to
act am the central machine with 3 or 4 ugers in & multi-tagking,
multi-user processing mode.




