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Text: Accounting: The Haziz fay Buziness
Decisiaons; Meigg., Helgs & Lam: McGraw=-Hill
Eyvetson Ltd., 1990.

This course i3 an inkr-educticn to basic
accounting concepts from 4 marketing point

wi view. Teglcs covered include break-sven
analy=sizs, salezs forecagting, A=t present
value, interpretation of financial statemsnts
and budgetimg.

Uze and underztand the concept of Presant
Yalue

U=ze and undersztand cost-volume-profit
relationships.

Frepare sales forecasting schedules
Frepare budgets

Interpret financial statements

Azsignments (47 405
Mid=term 20%
Project 15X
Final 25%

Prezent Yalue - Chapter 15 - Appendiux A
Cogt=-Volume-Profit Analy=i=s - Chapter 23
Relevant Coets - Chapter 26

Capital Budgeting

Budgeting - Chapter 285

analysis of Financial Statements - Chapter Z0



