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Edition; 1996, Irwin Inc.
The usage rate for this text is medium to high (80%)

This course is an introduction to basis managerial
accounting concepts form a marketing point of view,

Topics covered include break-even analysis, net present

value, sales forecasting, ratio analysis, interpreting financial

statements, and budgeting.

Use and understand the concept of Present value.
Use and understand cosl-volume-profit relationships.
Prepare budgets and sales forecasts.

Interpret financial statements (rafio, trends).

Quizzes, Chapter Tests, and Assignments 30%
Mid-term 30%
Final 40%
Chapter

20 Management and Cost Accounting Concepts

21 Job Order Costing

22 Process Costing

23 Cost Allocation

24 Cost-Volume-Profit Analysis

25 Master Budgets

26 Flexible Budgets

27 Capital Budgeting

Appendix F Present Values
19 Analysing Financial Statements



