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Instructor: #Dt. Rick Erlendson

Office: ®C301

Telephone: ®535-2005 {office). 330-
2706 (office fax)
057-2127 (home)

EMMATL: ®rerlendson@ppre.ab, ca

Office Hours: ®12 - 1 - Mondays

®10:30 « 11:30 Wednesdays
®hY AppoIntment, Or OfF &
drop-in basis if I'm free,

Course Description:
® This course exgmines the principles that

contribute to the influence of advertising, and
surveys the {ormulation, implementation and
evaluation of advertising and sale$ promotions
Programs.

Required Text:

®Tuckwell, Keith, {2003), Canadian Adverising
i Actien: Its Rale in Imegrated Marketing
Communications (Stxth Editian). Toronto:
Prendee Hall.

&HA 10890 or consent of the instructor.

Course Format:
®HA 2010 consists of three hours of instruction

weekly. The classwork will include Jecrures, class
distussions, group work, simukations, viewing
film footage of refated topics, and student
preseatations.
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Grading:
Grande Prairie Regional Collepe uses the
following mine-point scale:

90 - 100 % 9 (markedly superior]
&M - 839 B (excellent)

2-79 7 (very good)

65 - 71 6 (good)

57 - 64 5 (fair)

30 - 56 4 (poor)

45 - 49 3 {cquates to faflure)
20 - 44 z

=25 1

Course Ovbjectives:

® Tor appreciate the enormous role and powerful
influence sdvertising holds in the markemplace and
in society.

#To comprehend the necessity of starting with =
clear idea of the firm's marketing objectives
before advertising and sales promotion stratery is
developed.

®To stress the Importance of markeung,
adverusing and sales promotion research In ail
phases of the adverisiog and sales promotion
functinms

® [0 provide the student with the steps necessary
1o provide professional advertising and sales
DTOMOLSn

® To assist the student in understanding that
advertising amd eales promoton results will
depend upon @ combination of research,
creativity, and timing,

*To imroduce the student 1o the complex
considerations in planning and execoring a
successiul advertising and sales promotion
CAmMpalgn



Course Policies:

® Assipnments are due on the dates set by the
instrucior. 1 you feel you bave & valid ieason fion
an exlension. please request the eX®NsION Prior Lo
the due date, Unawthorized late assiznments will
have a 10% per day laie pepalty applied to the
assignment grade.

#Sheuld you not hand in an assgament in class
when due, the following procedures should be
Tollpwed:

1. Remind the instructor thay your assignrment

has nof been completed: confirmy the date

vou will complete the assignment,

If word processed, print yourself a copy

keep in vour files, and be sure the

assiznment has been saved on disc or your
hard-drive. 1f hand-wntien or typed,
photocopy the assignment far your

Tecgrds,

3 Deliver the assignment 3 the cashuer’s
office where it will be placed iIn my
mailbox. Tnder ne circumstances shoold
vou slide the assipnment upder my door or
place it in the hot box on my door.

4. Confirm with me that T have received the
Rssigrmment.

The thril of surfing,
The agnoy of choosing 2 oolor
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®Should vou be unable to attend a class, 1t 18
your responsibilicy to acguire the malerial missed
and to complete assignad readings, m-class work,
and assigned homework.

® Al assignments must be word-processed or
ypewrinen,

®In addition to the graded course asmgnments,
vou will be expected 1o complete various
assignments outside of ¢lass, Such assignments
will be graded creditfnon-credit. To receive 2
prade in BA 2010, z2ll assignments m this
category must be ¢completed
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® Rerular attendance s critical for success m BA
2010, Anendance will be taken at every class.
Please note that attendance inchudes arriving 1o
tlass on time and being prepared by having
assigned bomework and readings complete.

@ The anendance grade will be caleulated
according to the following formula:
Attendance = ] - une ahsences
Frade .75 x total classes

®If vou must miss a quiz, advise me prior 10 the
quiz, (A message on my angwering machine is
fine.} You will then be given the opportunity to
write the exam a1 & later date. An unexcused

absepce from a quiz will result in a grade of .

Course Evaluation

= —= _—
Allendance/participation 10%
il Quirzes 25
Writing Assiznments 15%
Creavion/desizn of an advertisement
imd sdle thereof for the programme
at the 2003 Business Conference —
major project 1. 15%
Advernsing analysis — major project | 20%
I1
Presentations (news assignment, 15%
znalysis of ads assipnment)
= - —— - — — ==—




