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Basic Course Information

Instructor

hdanone Ferguson

Room E-40]

33927 14 {meiapes) fergusonizigpre.sb.ca
Oiffice Houars

bTR Foe 200 PR

or by appoiniment. Making an appoinlment
15 wenslly better,

Transferability

Surme undversities of oollepes miy scoept (his
cotrse foe tramster credit. Please check wath
the receving istitution

Recarids Retention

Class records, inchuting final exams, will be
mainigined for one vear afier the last day of
this course. These records wall then ba
destroved in a seoure manmer. Aoy
unclimed stndent 1 teds of dgrments
will be destroved within 30 davs of the last
class. Selected student projects may be kepd
nnd shown as examples for future classes -
provided thit the proper consent form has
been signed.

Text

Gahlinger-Beaune, Rosemary, (oo Work:
Anoperalions meanmd for Canadlan Nog-
forepmyfit arganizottons. Toronto: MeGraw
HBE 193,

The eesct will be used extensively in the NFO
peart of the course; you need (o have & aopy.

Grading Scheme

Tests (3@t 5% 15%%
Commsmity Service Howrs, ., . ., %
Press Kt Assignment 15%

Tuke Home Figal ... ... [{F

NPOs - A source of career opportunities

Course Description

This couarse [ooks at the imderstanding and application of basic marketing
principies as they relste 1o a Not-for-Profit Organdzauon. Concepts coverad
include; forming a board, fensbility, manogement, volunteer organeation,
sponsimshups, publicity, promation, fund raising, heensing, gaming, couponing,
concesslons, irade shows. direct mail, planned giving and advertizing,

In sddition, the course fooks ot public relatioos and publcity and hoow the WPO cag
etfectiviely use PR and publicity to further its magndate

Tips for Succeeding in this Course

E Start your comimunity s2rvice 3. Choose o purimer for the press ki
hours during the first bvo weeks In. assipment wiosm vou work wel]
Repdenther. wilh,

1. Choose n commumity servige 4. Attend all classes; if you misst

project which is doabile by the middle miss for any rewson, make

of Cictober arrangements with & classmate o get
ary nobes, handouts, gbe. thal youl may
Tarve naissed,
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The Details

In-Class Activities

A vanety of lenching methods will be ised
Theae wall medude lectures, videos,
discussions, guest speakers, shudend
presentations, and smail groop exeroises.

1
Attendance

Tox et the et oot of th clasaes, you must
aetennd Tegulardy, [ vou can't mioke & class,
pleas: make mrranpements with enother
cless member 1o get any notes that you
mught have mossed r )

Treat class attendance like pail
employment. An employer okl
expect An explanation for & missed C

day of work; I expect an explanation o
for am absence. i

Qnursa»ﬁbimﬁvoﬁ

By the completion crfrl'ﬁﬂmnse, }mﬂ“i'aﬂf

. Gaiman mﬁﬁhuﬂhﬁwmﬂ breadth of the not-
fm—pmﬁ:M

S i

% Understand th&mmmsemﬂ lagahues in establishing and
npemﬂng mtﬁﬂ&%ﬂ?ﬂ& '

'Z""‘:{

'Wmm public relanions/publicity concepts and
- 'ma{am‘tha successful operation of a NPO

: Expmem:e vﬂluntaan,ng first-hand ﬂnwghthe pﬁ'fmmanc
; -::rfmeam‘lgﬁ.ﬂ wurk’fu@sa NPO

'\.-'\."'\. {.

Tests/Assignments

All assignments and lests must be completed to receive a
grade for this course. 1f you fudl o complets an azsignment o
bt vou will be assipmed 8 prade of Incoinplese

Azsignments are due at the start of the class on the due date.
Unauthorzzed lave assipmments will b2 assessed a 13 pereent
per day lale penalty.

Specilic instructions for the Press Kit Assignment will be
destributed 151 class.

Three 73 minute 1e81s will be given. A vanety of questionmg
formats will be wsed (e, multiple choice, reverse detinitbans,
short and long answer). The tests will be pob-camulative
with one exception: specific areas where mosl of the class had
difficultes with migy be re-tested.

Take Home Final

The take home final will requare you Lo wnie a shoet essay
detailing some of the important tings you leamned about MNot-
for-proit orgameaisons during vour Commuuty Service
Priject {see below)

The take home question will be distnbuted dunng e seoond
Last week of clozs, It is due on the frst Mooday of exam
wesk,

Community Service Project
Tor gasn an appresation for NPO operations, 2% of your

grade will be earned by volunteering at a NPO

You must complete your commmmity service commmitment
sccording o the following schedule

Thor, Sep 21 MWemo submifted 10 me oullining your
STty seTvice plan

Thur, Oct 26 Letmer(s) venifving 20 service bours

Tues, Nov 7 2 munute clags presentation

Almost any form of wseful work 13 acceptable w complese
this requrement, Examples could inchsde, plannmg and
producing & brochure, canvassing for funds, doing otfice
work for a NP0, manning o raffle teket booth o the mall,
working a bingo, eic. Please nowe, however, that vour Take
Home Fmal Exam will be based o6 this éxpenence, =3
volunfeer work that allvaws vou o lesrn about the mner-
workangs of & NPO iz preferable Also pote, voluner work
canndl be performed for the sume onpancration that you are
warking with for your BA 2090 praject

Letters veritying the number of hours vou have volunleered
st be subymitied by Ociober 26, These letters should be
om the organization's letterhesd and signed by a board
member or executive director. You must complete af [east
20 beonars of velunteer work 4o receive eredit for the Gourse.

O Movermnber 7, vou will give o 2-mimule presentation 1o
the class aboul vour expenionce. This presentation will be
graded on & CredibMo Credst bass,




3 Marketing for Not-for-Profit Organizations

Fall 2000

K&y Dataa .

Thir, Sep 21 Commumty Service Plun D Mmﬁ* ﬁrﬁmmnﬂﬁ“lm

Toes, O3 Testl Thr Pec2  PressKitDuc

Thur, €kt 26 Community Service Howrs Due. 'Hn';ﬂépﬂ’ '-fﬁt-iﬁ

Toes, Gur 26 Test#2 hhqﬂmj& a Tﬁkﬁ-Hl:ll:ll: Final Frag
: -an: i

CLASS SCHEDULE 2000

Date Topics Date Topics

Sep. 7 - Lotirse Dverview Oct 31 = Voluniser Recruiting
- Course Chuiline MNow. 2 - Voluntesr Management
- What 13 a NPOT

- REALY Ch. | in Coged Wark

Sep. 12,14 - Setting up an NPO
- Legol aspects of 5 WPOD
= Organizational Struciure of & NPO
= Forming a Beard
« READ:. Ch, 2 in Growd Hiark

Sep. 1921 - Baoand Operations
- [miro o Public Relaticns and Publity
= Coneriurlty Service Plan Dae
[Sep 2l
« REATY Ch. 3 m Croced Fork

Sep. 2628 - PR comepts and ool
- The Publicity Plan
Press Kits
-REATY: Ch & mn Good Hark

Oct. 3,5 - Text #1 (Ot 3
- Medin Relutrons

Oct. 10,12 - PR Wrniting

Ocl. 17,19 - The Pross Release
- PR Bvents

- The Press Conlerence

Oct, 24 26 - Photography
= Test 82 10t 26)
- Comminiy Service Howrs [ue
{Cher 26}

-READ Ch 4 m Jond Work

Moy, 7, 9 - Claxs Presentation - C.5. Hours
Mo 7)
- Fundraising Overview
READ-Ch 5 Caod Fark

MNov, 1416 - Sponsorship
- Donaton Campaigns

Nov, 21,223 - Special Events
= Divaws and Haflles
« Program Advertsing
- Merchandise, Coupons, Services
- Proposal Wiiling

MNov. 28, 30 - Gaming (Bingos, Casinos)
- Planmed Giving
« Press Kb Due (Dee. 2)

Dec 5,7 = ‘rap up and Review
- Test 43 (Dec. 7)

Dec, 11 - Take Home Final Exam Due (Dec
Hl




