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Mo, Taes, Thurs,
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Transferability

S0ITE Umiverdities of colleges may accept
this course for transfer credit. Please check
with the receiving institution,

130 -3:30 pm

Fevords Retenfion

Clas recurds, including fingl exams, will
be maintnined for one year afier the last day
of fhis course. These reconds will then be
destroyed i a secure mamer. Any
unclaimed student term 1ests or assipnments
will be destroved within 30 days of the lan
class.

Text

Crahlinger-Beaune, Rosemary, Not For
FROFIT, You Say! An o TR menrl
Sor Canadiun Ner-profit organizodions.
Hurnaby: Open-Up Poste Production, 1990,
The text will be used extensively in the
NP0 part of the coarse; you need to have o
copy:

Grading Scheme

Tests (@15 . oey v e 45%
Community Service Hours. . ... 3%
Press Kt Assignment | ., .. LS
AHENASICR Lyl aocisa, 3%

Take Home Final ... ocs oo P

NPO’s - A source of career opportunities

Course Description

This course covers the undeesianding and application of basic marketing
principles as they relate 1 Notfor-Profit Organizations. Concepts covered
inclisde: forming and maintaining & hoard, feasibility, manapement of
opsraiions. legul covisonment, volunteer reeruiment and organization, pubhciy,
promotion. public relations, and fund raising

The overall goul of ths course is w provide the student with knowledye of the
concept as well 4s an understinding of their application to the Mot-For-Profis
sectin, Thes course will take place on Wednesday evenings from 6:00 to §:50
P

Tips for Succeeding in this Course

. Start your commumity service 3. Choase g parther [or the press kit
hours during the Grst two weeks assignment with whom yiou wirk
in September well.

4. Altend 1l classes; if you must
triss for any reason, pléase let me
know why, You aré responsible for
collecting any ngles or haadours Vol
mizzed. Conlribute to vour class.

2. Choose n commaniity service
project that is doable by dee middls
of Cetober.



2  MNot-for-Profit Marketing & Public Relations

Fall 2002

The Course Work

In-Class Activities

A vanefy of eaching meihods wall be used,
These will include lectures, videos,
thecussions, guest speakers, student
presentations, and small proup exercises,

Attendance

To get the most out of the clisses, pou must 2
atend regularfy. I you can’t mnke i class, "
please mike aranzements with another
¢lass member to get any notes that vou

1.. " ‘Gain an appreciation of the sco
for-profit (NPO) sector

Course Objectives

By the completion of this course, vou will;

pe and breadth of the not-

Linderstand the mechanics and legalities in cstablishing
and operating an cffective NPO

might have mizsed and notify me regarding | 3. Apply marketing and public relations/publicity concepts
your absnce. and tools to the successful operation of a NPO

Because the benefit one gets from an , E

expericnee s directly proportional 1 the 4. Expenience voluntecring first-hand through the

effort one puts into i, this mark i4 designed 1o
enorage invalvement in the class. Tt is
witlued 01 5% and tnclwdes atendance and

performance of meaningful work for a NPO

contnbutions oo disoissions.

Tests & Press Kit Assignment

All tests and the press kat assigument must be completed m
receive o grade for this course, IF you fail to complete an
assignonent or Lest, you will be assigned 2 gradé of
Inzoaniplely,

The Fress Kit Assignment 15 due of the glart of the clas on
the due date. Unsuthurzed lare sssignments will be
asse=ied & 10 percent per day lute penalty:

Specific bstuctions for the Press Kit Assignment will be
diseritwcted in class, This assignment will provide you with
the opportanity 1o wiork with encther one of vour cladamites
to produce a professional press kit [t is worth 20% of' your
orade.

Three Ti-tninute fests wiltl be given, each worth 15% of
your course mark A vanety of questioning formats will be
used {e.o. multiple chowee, reverse definitions, shost amd
lang onawer). The tests will be non-cumulative with one
exceplion: specifio areas where most of {he ¢lass had
dulficuloes with may be re-tested.

Take Home Final

The take home final will require you to write a shon BESIY
detailing some of the tmportant things you leamed about
Wot-Far-profil organizations during yoor Community
Service Project. It is worth 10% of your final grade,

The take home question will be distributed during the
second lost week of clazs, Tvis dow on Decemmber 9th,

Community Service Project

To gain an appreciation for NPO operations, 20% of your

grade will be carmed by veluntesring at a NPO. You must

commplele your community service commitment accerding

o the following schodule:

Wed., Sept. 18 Memo due 1o me outlining vour
comiTnity service plan

Wed., Dt 25
Wed., Oef. 30

Lotter{s) verifymg 20 seevice hours
2. 3 mmimurte ¢lass presepiation

Almest any form of wseful work iz aceeptable to complets
this requirement neluding:; planning and producmg a
brochare. canvazsing for funds, doing office work for a
NP, manning a raflle ticket hoath in the mall, working a
bingo. etc. Please pote, however, that wour Take Home
Final Exam will be based on this experience, 5o voluntesr
work that allows vou 1o lean: about the inner-workings of
& NP0 13 preforable. A0 note, volunieer work cannid be
performed for the same organization that you are working
with for your BA 2000 project

Letters verifying the number of hours you have
volunteered must be submitted by October 23, These
letiers shauld be on the organization's letierhenad and
signed by a board member or executive direcror. You
Mmust conpete an feast 20 hours of volunteer work to
receive credit for this course. O October 30, you will
grve 8 1 — 3 minute presentation to the élass ghout or
expenence. This presenmtion will be praded ona
Credit™No Credit basis,
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Key Dates

Wed, Sep iE ] E;u'mnmni!'_n.- Service Plan Due Wed, Nnv'{;_' 'IEL.'-E
Wed, Gct 2 Test #1 : Wed, Nov 370 Presg E;i:"]fﬁuq
Wed, Chor 23 Dnumuﬁit:.- Service Hougs Tree Wed, Deg 4 = Tegt W :
Wed, Cher 30 Class Presentation - C5 Hoatrs Mon, Dec @ Take Home Final Due
CLASS SCHEDULE FALL 2002
Date Topics .
P Drate Topics
SEFI. 4 - Cpurse Overview Ot 30 - Thie Pt Cinforarog

- What ts 0 NPO?

= Trends affecting KPO's

= Btorting a WP

- REAL. Courye Onilne, Chapter |

- Publicity Events

- Drgadizing 4 Promotion Campaign
- Class Presewigtion - U8 Howrs

- READ: Cho, pe. 22d.35. Mandow:

Sep. 11 - The Decision (o Incorporate Nov. B . Tou 3

- Begistering as A Chanity

5 Lﬂ;‘]ﬁ;‘-ﬁ.’;‘@ :,rm: Aee PG Mov, 13 - Fundraising Overview

e iglio = Donation Campaigns

- BHEAD: §of, TVEIT e

Sep. 18 - Formung a Board of Dircclors READ:Ch. 3, pg. 12-{T1 in text

= Crganizational Stmcture of 3 NPO Moy, 20 - Sutetal Bt

- Board Members: Roles, Responsibilitics ' ) Lll:nws 7 F.:.IFLIcs

%ET]”% it - Merchandese Sales

: # Uprntin . - Propasal Writing

» Community Service Plan Due - Acuessing Clovl, Funds

- READ 2 ik i

READ: Ch. 2 & 3t tet « READ: Ch, 5, po J72-200 in texe

Sep. 26 . :E:unu:rr Re‘cmnmg Nov. 27 - Gaming (Dilnges; Cssition)

- valunlesr Managemenl - Plarmed Givs

- READ: Ch. 4 tn text e m"g

~ 'y

Ogt, 2 - Tesr #/) « READ: Hundout

= What 11 Puble Relations? Dec. 4 ~ Wi wpand Baviaw
Oct. 9 - The Robe of a PR Oificer - Teatdd

- Establishing Media Relations

- Primt Media & Pringed Material Dec. 9 - Take Home Final Exom Die

- READ: Ch, 6, pg. 200-210 & Handout
Oct. 16 - The Press Beleasel Press Kit

- Producing Privced Material ) oo

- READ. ¢l i, pg, 210-215 & Handous FOT OF GOLD 1!
Dgt. 23 = Photograply

- Pubiicity: Radio, TV, Direca, & Tech.
- The Press Conferente

- Commanity Service Howrs Due

- READ: Ch. 6, pg. 215-223




