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An introduction to concepts and techniques of mana-
gerial accounting for the marketing management major.
Topics include cost behavior and classification,
cost-volume-profit relationships, standard costs and
variance analysis, televant costs, budgeting, and

the related decision-making process.

To introduce the student to the concepts, technigues
and applications of managerial accounting in a cosc-
conscious environment.

To develop specific skills in product costing and
planning and controlling of operations.

To understand the role of relevant costs and cost
bahavior in effective decision=-making.

FILAL 10%
TERHN TWORE 15%
INDIVIDUAL CLASE PARTICIPATION 25%

Term work includes the mid=term exam, Echeduled tests
and hand-in assignments. The final composition of
term work will be determined in consultation with

the class and will be related to progress during

the term.
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Cases and readings from the text, and related ma-
tecials to be distributeo during the term. Lectures
Will supplement the coverage in the text.

The laboratory session will be used for problem—
solving, case énalysis and discussion, and group
decision=-making.

The course will emphasize the development and use of
accounting informatien as an aid in performing the
managerial functions of planning, analysis ang
evaluation, controlling, and decision-making,

Etudents are encouraged to discuss this course wieh
Ehe instructor at any time.



