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The =olution to marketing problems rests in sound
analysis of consumer behavior, Using the case method,
students will find a practical outlet for gquantitative
and quailitative consumer analysis tools, Cases
explore both goods and services marketing in
industrial and consumer environments.

1) To learn and apply consumer behavior analytical
models.

11} To solve real marketing problems

1ii} To improve business writing skills

Individual Cases (2 x 15%) 30%
Croup Case Presentation (1 x 15%) 15%
Mid-term Case 0%
Final Exam 20%
Class Participation

Attendancs

15%
1004



BA 21%0 CONSUMER BEHAVIOR

TESTS! Only those students who contact me before a test w1l

be permitted to write a supplemental,

ASSIMMENTS : 1. Barring legitimately exceptional circumstancss
assignments are due at the beqinning of class on
the due date, Flease note that assigrmments are
late as of 5 minutes after the beginning of

graded under any

class, Late cases will not be
clroumstances,

2. Assigrments must be typed.

= At the college level yeu are arpected to submit
assignments which are preoperly edited, free of
spalling and grammatical errors.
with excessive errors may be returned wnmarked.

4. Students are encouraged to discuss cases among
themselves, However, wnless the case is
specifically designated as a group paper,
Write-upz are done independent ]y,
will be treated in the harshest possible terms.

CASE MARKING Hand in Presentation
SCHEME : Structure & English 1a 5
Vi=ual Impact 5
Analysis 15 15
use of analytical tools
uas of data
Segmemtation and
Positioning 10 10
Blternatives & Rec's. 10 i0
Total 45 45
PUNCTURLITY
ATTENDANCE: Classes will start on time and review of material

already covered will not be provided for lateconers.

Assigrments

FLAGRRTSM



150 v

NOTES : i} Class Contribution

- responses to guestions

= yoluntary input

= interaction with other students

- demonstrated initiative - nevspaper clippings,
feedback to instructor, astec,

Each student's contribution will be assessed for each
class. Attendance is necessary but not gufficiant faor
cantribution.

ii} Cases
A separate handout outlines my expectatiems for formal
hand-in cases,

PLAGIARIEM: the taking of ideas and exact words of another
and the offering of them as one's cwn. Plagiarism specifically consists
of copying verbatim from a bock, magazine, eftc.; using someons elsza's
1deas, theory, interpretation, ete.; handing in a paper written by
Somecne alse,

The department of Administrative Studies is concerned about
plagiarism within the program. As instructors we ancourage studsnts to
use resources, whether primary or secondary, to support or refute
positions they may take. If rescurces are used, if ideas are borrowed,
or if samone's exact words are used, the students should document their
aources,

IF an instructor SUSPECTS a student of plagiarism, he or she may:
1) wish to discuss the situatien with the student
2) try to find the original scurce

IF an instructor ACCUSES a student of plagiarism, he or she may assign:
1) a "0" for the assigmment
2) a"o" for the course

IF a student accused of plagiari=sm wishes to contest the char—= he/she
should:

1} discuss the problem with the instructor

2) discuss the situation with the Chairman of the Department

3) appeal to the Executive Committee of Academic Council



STARTING
Sept. 2

15

22
29

13
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10
17
24

Dec, 1

TUESDAY THURSDARY
Introductian
EA 1090 Review BA 1090

Intreduction (pg. 1-4) Financial Exercizes{pg, 31-35)
Mkty Decisions (pg, £5-70)

#2 Wind=or Geolf (sanple) $8 Coors {Sample Cage)

$1 BC Packers #2 Lexigon Laptops
#6 Clarity Video #11 Port-a-Pad
#22 Fraser Corpany #23 Cascade Foods

Crenadier Chocolate Midterm

Bebrief Midterm Cinema v
Broadening Marketing (pg. 195-197)
Frank Homer #13 O & E Farm Supplies

#30 Vancouver Aquarium Film Good/Bad Service
# 27 Evergreen #31 Boutique Vision
$25 Curtis Autcmotive Review

Review



