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BA_213 - COMSUMER BEHAVIOR

1&377’Eq;

Consumer Behavior and the pp actice of Marketing;
Eenneth E. Runyon and Davidq Stewart; Merrill
Publishing Co., 1987, 3rd Ed.

BA 10%

Development of consumer behavior as a thecretical
and applied discipline and the hands on application

of marketing research techniques to develop effective
marketing strategies.

The first part of the course will deal exclusively
with marketing research with emphasis on the sampling
plan and data gathering and procezsing. The second
part of the course will deal with the many aspects of
the consumer and the many influences surrounding the
COnsumer.

Hand=-in and cases 40%
Midterm 0%
Final 30%
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BA 213 - CONSUMER BEHAVIOR
COURSE #l Intreduction
CONTEMNT:
L Marketing Research
= survey techniques
#3 Demographiec, Economic and
Situational Pactors
#4 Social Influences
¥5 Psychological Processes
6 Information Processing

FALL 1987
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