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The solution to marketing problems rests in seound
analysis of consumer behaviour. Using the case
method, students will find a practical osutlet for
quantitative and gqualitative consumer analysis
tools. Cases will explore both goods and services
marketing in industrial and consumer envirenments.

1) To learn and apply consumer behavior analytical
models.
23 To solve real marketing problems.

3) To improve business writing skills.

Hand in Cases (3 x 15) 45%
Midterm Case 20%
Final Case 25%
Class Contribution 10%

100%

Final Case will take the form of an oral
presentation and a written hand-in to be done in
groups of approximately 5 individuals. It will be
presented during the last two class periods.

A majer project of individual research valuad at 30%
may be substituted for two cases after consultation
with instructor.
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Late cases will not be graded under any
pircumstancas. There will be no excaeptions to this
rula. Cases are late as of the beginning of the
class in which they ara discussad.

The case method requires each student's active
participation in the form of

i) response to Inastructors guastions

ii) wvoluntary input

1ii) interaction with other students

iv) other - newspaper olippings, andecdotes,
feedback to instructor ate.

Tuegsday ursda

Introduction/ Consumer Behavior

Case Method Review

#5 Buying Decision: * #2 Windsor Golf

VCR (Review Casa) Sample Case

Molson's Film

Volkswagon of America Hamilton Power
Tools

Computron O0ld Bridge Inn

Rockwood Manor * #11  Hinesbury
Mills , T

#16 Cinema V #§10 Coors

#42 Malds, Maids, Maids Frank Horner

* #16 Nabob MIDTEEREM

EEMALMDTINAG WEEHK
Debrief Midterm * 427 Zest

* #45 Dominion Motors * 4§35 Granville
Island Breawery

Film * #44 Arctic Power
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14 * #2¢ Camp Fortune Ski * 440 Grenadier
Rasart Chocolate
15 Oral Final Oral Final

* Software decision support.

SPRING 1990



