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Research - the key to profitable decisions

Basic Course Information

Instructor

Bl Cewiiran
Rl C 307

530-2735 [messages)

{ Oifice Houra
Mionday -9am
§ Tues and Thors B:30-2:30am

or by appointment. Making an
appoiniment is usikally better; I"'m prone

10 winderng

Text

Foster, Mary K. andf Ros
Macnaughton. 4 Marketing Research
Workbook, Toronto: Holt, Rinehary
and Winston, 1994,

Text Usage

The text will be used extensivedy in this
course.. You must hﬂ.‘i"t- HOCERS 1o e

I Grading Scheme

Progress Report 1 . ..., 7., 5%
B - R, L. 5%
Progress Report 2, .., . . iR
Compater Assigaament 5%
Progress Repan 3 .. 1t
Tes #2 ; 5%
I Progress Repond . .. credit
Final Report | . %

Take Home Final . .. . 1094

Course Description

This course waill help you idemtify, structure, and solve marketing problems
The evalution of the usefulness of marketing research to help solve marketing
problems 1s covered.  Also, the design and implementation of sound research
projects, at least possibde cost, are covered. Using anabvical skills and the
busic underlying principles, you will leam how to design a decisional research |
propect,

Tips for Succeeding with the Project
I. Start the project eardy in the term.
2. Choose your group members wisely
3. Choose n client who will actively work with yvou.

4. Comstruct & clear research question | be clear sbout the objectives af
your study

5. Incorporate refevant secondary marketing research it your propect

6. Keep vour data collection mstrument short,

7. Allow ampie time for edifing your research instrument; collecting and |
analyring the results; and writing the report.

B Be aream playver,
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The Gory Details
In-Class Activities

A vanery of reaching methods will
oo used, These will include
lectures, videos, discussions,
computer exercises, problems,
group consultations and student
presentations

To get the moar out of the clises,
you fwst come prepared. This

- includes reading the assigned

reading and doing any assigned

exercises befiore the class,

Attendance

As in all of my classex, attendance
and active participation is expected.
I you can't make g class, please

| contact me before the class to make
arrangements for army material thas
you might fridss.

Trent class attendance like paid
employment. An employer
would expect an explanation for
a missed day of work; | expect an
explanation for & missed class,

Research Project

Fifty-five percont of vour course
grade will be determined by »
group marketing research project,
Details about the project are
comained in the hand out Progecr
Fnstrvetions. Read and refer o thas
hand ot throughout the-duration
of the project.

Pay attention to the tips for a
suctesstul project contained on
page { of this outlme. Fefwsmber,
| an earty stant and ream work are

| the keys to producing & product

| thit you will be proud of

Yoo will receive n group mark on

| all components of the research

| project. However, the mark for the
final repont will be adjusted haved

| on a peer evaluation.

b

=

i able to:

Enformanon ises

4. Anzalyze the results

Course Objactives

Marketing research is the function which finks the consusmer 1o the
marketer through information. By the end of the course, vious should be

k. Specify the mformanion requirements 10 address specific marketing

I| 2. Design the method for collecting informatian
3, Manage and implement the data collection PrOCess

§. Communicate the results to clients

—

Consultations

n four oocasions dunng the term
(sen class schedule). the regularity
scheduled class will be replaced by
4 group consultation. A group
consultation is & 15-minute meeting
with me in which your group will
present a rough copy of vour
progress teport and the plan vour
group has for the upcoming class
presentaio.

I expect that you come prepared to
these meetings.  This includes
having a word-processed draft of a
codnpiete o nearty complete
progress report.

Progress Reports

To ensure that your project mowves
along sotoothly, & series of four
progress reporls lave been
nssigned. These progress reporis
mark the completion of significant
tasks which are necessary for the
compietion of your final report,

All progress reports invelve
handing in a short written group
report.  Inaddition, progress
reports #1 and 2 feduire your
proup to make a short presentation
foy the ¢lags

I expect that you will apply the
skills and inowledge that yvou
leamed in communications class
last year to these assignments, In
short, | expect a professional job
on written and oral presentiations

Tests

Two tests will ba adiministered
durmg the teem to evaluate your
understanding of key concepts. A
vaniety of questions {e.g. short
enswer, problems, reverse
defirutions, etc,) will be wsad

The tests will cover both in-class
ond tect misterzal. Test 22 will oo
be cumulative,

Computer
Assignment

To assist with your learning of the
SPSS software program, a shon
computer assignment is due in early
March Two class perinds wall be
set aside in the computer |zb for
completion of this task. You will
wirk in Leams of twao

[ expect that most of vou will be
abie to finish this assignment during
clasa time,




Tues, Jan 27
Thur, Jan 29
Thur, Feb %
Tues, Feb 17
Tues, Feb 19
Tues, Mar 10
Tues, Mar |0
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— — — — — —— — — —
Key Dates ]-I

Consultation #] Thur, Mar 12 Progress Report #3 Due
Progress Report #1 Due Tuea, Mar 31 Tew 42
Test §1 Thur, Apr 2 Consultation #4
Congultation #2 Tues, Apr 7 Progress Report #4 Due
Progress Report #2 Due Tues, Apr 14 Fimal Report Due
Computer Assignrment Due Tues, Apr 21 Take Home Final Due

Consuitation #3

The Gory Details (Continued)

Final Report

On the kgt day of clasa, a foemal
miarketing research report outhning
the findings of your research study
is due. [ expect & minimum of sox
single spaced “content” pages in
this report. { Most good repors
range from |5 1o 20 pages
inchuding graphs, appendices,

prefatory parts, etc.)

| Also on the last day of class, you
will erally present your findings to
the class in 4 10=15 mimete Soremal

presentation.

Take Home Final
The take home final will require
your 1o write a short essay detailing
some of the important things you
lenrmed about marketing research
during your research project.

The take home question will be
distributed during the second last
wiesk of class. It is due one week
after vour finzl class,

£

A Few Final Points

- All assignments and tests must be
completed to receive a grade for
this course. If vou fail 10 complete
an assignment of test. vou will be
assigned a grade of Incomplese

- Asgignments are due at the siar]
of the class on the due date,

- Unnuthorized late assignments
will be assessed & |5 percent per
day |ate penality
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Date
Jan 6 8

Jan. 13, 15
Jan. 20, 22

Jan. 27, 28

Feb. 3.5

Feb. 10, 12
Feb. 17, 19

Feb. 24, 26
Mar. 3, 5
Mar. 10, 12

Mar. 17, 19
Mar 24, 26

Mar 31,
Apr 2

Apr. 7.9
Apr. 14

Apr. 21

Winter 1992

CLASS SCHEDULE 1998

Topics / Key Questions

= Course Ouiline
- Dvarvigw

- Background

- Secondary Research
- Research using the Internet

= Chualitative Research
- Quaniitative Research

= Consultation #1
= Progress Report 81 {fan. 29}

- Sampling
= Fest 81 (Feb. 5)

= Questionnaire Dhesigm

= Cosultataon #2
- Progress Repovt W2 (Feb, 18]

READIMG WEER - Mo classes

- Markering Research Software

- Computer Assignsment (Mer. 10
= Cousultation #3

- Progress Report B3 (Mar. 12}
= Dxata Analysis

_ = Reporting Results

- Tesd U2 Mar, 31)
= Consaliation itd

= Progress Report 84 {Apr, 7}
- Take Home Final Distribauted

= Presantations
- Final Report Due (Apr. {4}

« Take Home Final Exam Due (Apr. 21}

Reading
Course Outline, Project Guidelines, and
Chapter |

Chapter 2

Chapier 3 & Chapter 4 (p, 87-94)

Chapter 4 {p.9d-106)

Chapter 4 (p.94-106)

Chapter 5 & Chapter 8 (p 188-193)

Comperter Assignment

Chapter 7 & Ex 7.1{t and 2)

Peview BA 1020 motes




