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Instructor

[ Bill Corcoran
Foom B o
539-2735 i mesgipes) i

El:_ﬁul-lnur: T
MEF F-1ikam

or by eppointment, Making an
appofntment is usually better, 'm prone
to wandenng

Tranaferabifity

F This &dwrse is normally not university
transterable 25 3 Marketing Research
course. However, the course can be
m block transfer arrangements fic. U
f§ of L2+2) and il may be accepted for
unspecified credit. Please check with
the receiving stution or organization

Texr
[

| Foster, Mary K. and Ross
Macnaughten A Markeang Research
Forkdook Toronia Hole, Rineshan
1 andd Winston, P9 !

Text Usage

The text wall be used extensively in this
Course  You must have access W0 one. l

BA 2264 (3-0) 3 credits

Research - the key to
profitable decisions

Course Description

Tlns course will help you identify, struchure, and solve marketing problems
The evolution of the usefulness of marketing research 1o help slve marketing
problems is covered. Also, the design and implementation of sound research
prejects, ot least possible cost, are covered. Using analviical skills and 1he
basic underlying principles. vou will learn how to design a decisional research
progect

Tips for Succeeding with the Project
1. Start the project early in the term.
. Cheesse your group members wisely
3 Choose a chient wha will actively work with you

4. Construct 4 clear research question . be clear shout the oljectives of
YOUF sitedy.

3 Intorperate rebevant secondary marketing fesenrch into vinr project
1. Keep your data collection mstrument shor

T Allow ample fire for editing yaus research instrument, cotlecting and
nalyzing the results; and writing the repon

R Beaeam player.




2 Marketing Research

The Gory Details

In-Class Activities

A vanety of tepching methods wifl
be used These will inciude
l=ctures, videos, discussions,
COMpaler exercises, problems,
Erouf consultariond and student
peesentatsons.

To get the most out of the classes,
Youb st come prepared,  This
includes reading rhe assigned
teading and deing any assigned
emercises before the class

Attendance

Ad in all of my classes, anendance
and active particpation is expected
I vou can't make a class, please
comiact me before the class io make
arrangements for any material that
Wil might miss,

Trear class attendance Jike paid
employment, An employer
would expect an explanation for
& missed day of works | expect an

| explanation for a missed class,

Research Project

Fiftw-Five percent of vour course
grade will be determined by
ETOUD marketing research project
Deetails about the progect are
comtained in the hand out Profect
festrarctionss. Read and refer 1o this
hand out throughout the duration
of e pronect

Pay attentian to the tips for a
ssccesstu] project contained on
page | of this outline. Remember,
an eurly start and ream wark are
the keys 1o priducing a produc
that voar will be praug of

You will receve @ group mark on
all components of the research
project  However, the mark for he
timal repart will be adjusted based
ona peer evalietaon

—

l able ta

infrmation igmses

4. Analyse the resulis

Course Objectives

Muarketing research is the function which links the consumer 1o the
miarketer throagh informazion By the end of the wcourse, wou should be

I Specily the informaton cequirements 1o address specific marketing

2. Design the method for collecting informarion
3 Mannge and implement the data collection process

|
§ Communicate the sesults 1o clients
x I expect thar il gpply th
Consultations % Armib L

On four occasions during the term
15ee cliss schedule), the regulardy
seheduled class will be replaced by
2 proup consultation. A group
consultation is a | 5-minute meeting
with me in which vour group will
presedit & rough copy Of wour
progress report and the pian your
group has fir the upcoming class
presentaton,

| expect that vou come prepared 1o
these meetings. This includes
having  wiord-processed drafi of a
comiplete or nearfy complete
Progress repor

Progress Reports

T0 endure that your project moves
along smoothly, & seres of four
progress reports have been
assigned These progress repons
mark the completion of significans
tasks which are necessary for the
completion of your final repart.

All progiress reports involve
handing in & short written group
reporl In addiiion, progress
repodis 1 and #2 reguire your
group to make a short presentation
to the class.

skills and knowledge that you
learned in communications class [
tast vear to these assignments. In |
short. [ expest a professonal job
on written and oral presenrations.

Tests

Twis tests will be administersd
durng the term 1o evaluale vour
understanding of key concepts A
variety of questions (e g_shor
answer, problems, reversa
definitions, e ) wall be used

The teszs will cover both in-class
and lext marerial, Test #2 will no
Be cumulative

Computer
Assignment

Tor assist with your kaming of the
SPSS software program, & chor
TOmpUier ddsgnment i3 due in early
March. Two class periods will b+ |
s&1 aside in the computer lab for |
coumpletion of this task, You will
work in beams of twa

I expect that most of you will be .
atie to fimsh this assignment during
class time.
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e e .

Winter 194949

Tues, lan 26
I'hur, Tan 28
Thur, Febs 4

Tues, Feb 16
Thur, Feb | &
Tues, Mar 2
Tuez, Mar 9

Key Dates

Cotsultation #| Thur, 3ac LI

Progress Report #1 Due Tues, dar 30
o ’

Test #1 P Apr R

Thir

Consultation £2

Progress Report #2 Due

Computer Assignment Due

C‘muuirut}m #3

Progress Beport #1 Dye
Tear #2

Consultation s
Progress Repor 84 Due
Final Repori Dye

Take Home Final Due

The Gory Details (Continued)

Final Report Take Home Final
O the last day of class. a formal The take home final wall require
marketing research report outlining word 1o wrile & shor essay detalime
the findings of vour research study some of the important things vou
isdue | expett & pummym of six learned about marketmg research
simngle spaced “gonfent” pages in during your research project.
this report. { Most good reporns The take home question will be
EanEs .F'":'m AR pagzs distributed during the sacond last
Including graphs, appendices, week of class [ 15 due one week

prefaiory parts, etc )

after your final <lass.

Adso on (he last day of class, vou

will orally presemt your findings (o
the class ina 1015 monuie formal

presentation

£

A Few Final Points

- All assignments and tests must be
completed to receive o grade fiar
this course. If you fail 10 complere
AN assi@nment of [est, you will be
assigned & urade of Incomplete

- Assigmments are due a1 the siagt
of the class on the due date

- Unauthorized lave assignments
will be assessed & 15 percent per

day |ate panalty
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| Date

Jan, 7

Jan. 12, 14
Jan. 19, 24

Jan. 26, 28

Feb. 2 4

Feb. 8, 11
Feb. 18, 18

Feb. 23, 25
Mar. 2 4
Mar. 8 11

Mar 16, 18
Mar 23, 25

Mar 30,
Apr 1

Apr. 6, 8

Apr, 13, 15

bpr 22

VYWinter 1995

CLASS SCHEDULE 1999

Topics / Key Questions
= Course Outling

- Ohegryvienw
- Background

- Secoimdary Beszarch
« Reseurch using 1he [mernet

- Uhaalitative Research
- Quantitative Fesearch

- Conaulration #
- Progress Report 81 (fan. 28)
- Samipling

- Bampding
- Texr 81 [Feh, 4]

- Chgstionnaire Design

= Conaiation 42
- Progress Report #2 (Fel. (8]

READING WEEK. - No classes
« Marketing Research Software

= Lowmputer Assigament (Mar, 9
= Copsultation #1

- Progress Report £3 (Mar. (1)
- Drata Analysis
- Beporting Results

= Fext #2 (har. 30

= Conmltation f4

- Progress Report 84 {Apr, 8)
- Take Home Final Distribwted

- Presentations
« Final Report Due (dpr. (5

- Tuke Heme Fioal Exam Due (dpr. 22

Reading
Course Outling, Projecr Guidelines, and
Chapier 1

Chapter 2

Chaprer 3 & Chaprer 4 (p 87-%94)

Chapter 4 {p.54- 1063

Chapter 4 {p.94-106)

Chapter 5 & Chapter 8 {p 188- [93)

Computer Azsignment

Chapter 7 & Ex 7.1(} and 2)

Fewview BA 1020 aotes




