Marketing Research

BA 2268 (3-0, 3 credits)

Research - the key to profitable decisions

Basic Course Information

lnstradior

Bill Corcaran

Room B 309

3392735 (messpges) or
COTCrAnE ppre. b cx

Ofice Hours

M, WLF 10 am

of by appoinimeid. Making an appointment
is usually better; ['m prooe to wandering
Text

Foster, Mary K. ind Ross Mecosughion. 4
Marketing Research Workboot. Toroaio:
Holt, Rinelart snd Winston, 1994.

Teat Usupe

The test will be used extensmvely i this
coares,  You must have scoess oo

Transferability

SO EiveTsIS may give vou credit for
thes coirse on & block ransfer or conrse-by-
course basis. Check with the recepving
asatution.

Grading Scheme

Progress Heport 1. ... ... _._ 5%

Test #1 P
Progress Wepsor 2 B 1
Comnputer Asspoumenl ... 5%
Prosemess Bepor 3 R i
Tost g2 I 3%
Progress Kopaord 4 credil
Fimal Reysord 3%,
Fake Home Final L=

Course Description

This course will heip you identify, structure, and selve marketing problems,
The evolution of the usefulness of marketing research to help solve marketing
problems ia covered. Also, the design and mplementation oF sound research
prajects, al lemst possibie cost, are covered. Using amabyticnl skills and the
basic underlying principles, you will learn how 1o design a decisional rescarch
projeci.

Tips for Succeeding with the Project
I, Start the project carly in the term.
2. Chouse vour proup members wisely,
Y. Choose 8 clienl who will scovely work with vou.

4 Comatruct 8 clear research question | be clear sboni the abjectives of
your siody

§. Incorporate relevan! secondary marketing research mio voor progect,
6 Keep your data collecton nsmmument shor

7 ABow ample time for sddting your rescarch mstnoment; collecting amd
ansbvring the results; and wribog e peport

B, Be a weam player
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The Gory Details

In-Class Activities

A variety of teachine methods watl
be used. These will inelisds
lecrures, videns, discussions,
COmpUler exercises, probdems,
group consiltations and studene
presemation.

Ta pet the most dut of the classes,
ViU musl come prepared, This
includes reading the nssigned
reading and doing amy assigned
exercises before the olass,

Aftendance

45 in all of my ¢lasses, atteadance
and active participation iy expecied.
[Fyou can't make a class, please
contact me before the class o make
wrrangements for any material thai
you might miss,

Treat class attendance like paid
cmployment. An emplayer would
expect an explanstion for s
missed day of work; [ expect an
explanution for 8 missed cluss,

Research Project

Fifty-five percent of your course
grade will be determined by a group
markeling research project, Details
aboul the praject are contained in
the kand pan Praject fnsirucions.
Read and refer to this hand ou
shroughaeut the duration of the
project.

Pary attention 1o the tips for a
successiul project contained vn
page | of this cutlline. Remember,
an garly start and leam work are ihe
koys (o praducing s product thag youy
will be proud of

You will receive a group mark on
all coumponents of the research
project. Hewever, the mark for the
final repor will be adjusled hased
on a feeer evaluation.

— -

ahle pa:

" information Bsues

4. Analyze the results

"S. Communicate the results 1o clicnts

Consultations

Qn four occasions during the term
{$ee class schedule), the regularity
scheduled class will be replaced by
& group consultation. A group
eonsultation is a §5-minute meeting
wilh me in which vour group will
present & rough copy of your
progress report and the plan vour
growp has for the upcoming class
presentation.

| expect that you come prepared o
these meetings. This includes
having 4 word-processed drafl of a
complete or nearly complete

Progress pepiot,
Progress Reports

To ensure thal your project moves
nkong smoothly, & senes of foar
progress reports have been
assigned, These progress reports
mark the compledion of significant
tasks which are necessary for the
completion of your final report

Al progress reports invialve
handing in a shart written group
repon. Iy addition. progress
reports M| and 82 require vour
growp 1o makes a shon presentation
1er thie ¢lass,

Course Objective

"Marl:ering research is the fmction which finks the consumer 1o the
markeder through information. By the end of the course, you should be "

1. Specify the information requirements 1o address specific markefing

2, Design the method for eollecting information

"J- Manage and implement the data collection process

—_—

| expeect that you will apply the
skills and kaowledge that you
tearmed in communications class
lzst yedr o these assignments. In
shorl, | expect a peofessional job an
written and oral presentations,

Tests

Twir tests will be sdministered
during the term 10 evaluate your
understanding of key concepts, A
variery of questions (2_¢. short
angwer, problems, reverss
definitions, eic,} will be used.

The tests will eover bath m-clags
and exl mlerinl. Tast #2 will not
b cumulitive.

Computer
Assignment

Tis assist with your learning of the
ME-EXCEL program, a shart
computer assignment is due in early
March, Two class perigds will be
sl aside in e compuler lab for
completton ol this tosk.

| expeer that most of you will ke
able w finish this assignment during
clags lime.
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Key Dates
I'oesx, Jan 25 L onsaliaton #1 Thur, har 14 Progress Heport #3 Due
Thur, Jei 27 Fropress Report #1 Dae [uez, bfar Test ¥}
Thur, Feb 3 Toesn #1 [hur, Mar 31 Comsailtation 84
Tues Feb 15 Consultstion #2 Tues, Aprs  Progress Report 24 Due
Thirs Fab 17 Progress Report #2 Dues Tues, Apr 14 Fuzal Report D
Tues, Mur 8 Compurter Assignment Due Tues, Ape 21 Take Home Final Dnee
Tues, Mar & Consuliation #3

The Gory Details (Continued)

Final Report

On the last day of class, = formeal
markeding research repont outlining
the findings of vour research study
i% duigs | expect a muipimum of six
single spaced “content™ pages in
this repaort. { Most good repurts
range from |5 w20 pages including
graphs, appendices, prefotory parts,
ctt.}

Abse on the last day of class, you
will orally present vour findings to
the class in a 520 minume formal
I esL rLalson,

Take Home Final

The take bome final wWill reguire you
1 write a short essay detailing some
of the important things you leamed
about markefing research during
vour research project,

The take home question will be
distributed during the second last
week of class. I is due one week
after your final ciass.

A Few Final Points

- All assignments and tests musi be
completed ta recelve a grads for this
course, [T vou fail to complete an
assignment or test, you will be
nssigned & grade of Tacomplete

- Assignments are due a1 the stact
of the class on the due date,

« Unnuthorized late assignments
will be assessed a 15 percent per

day late penalty.
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CLASS SCHEDULE 2000

Date

Jan. 4 8

Jan. 11, 13

Jan. 18, 20

Jan, 25, 27

Feb, 1.3

Feb. 8, 10
Feb. 15, 17

Feb, 21, 23

Mar. 1.3
Mar. 8 10

Mar. 15, 17
Mar 22, 24
Mar 29, 31

Apr. 5,7

Apr. 12,14

Apr. 21

danuary 2000

Topics / Key Questions
- Cowrse Outline

- ey ey
- Background

- Secondary Research
= Resegrch using the Iniamei

- Quaalitative Research
=~ Cyeantitative Research

- Consultation |
- Progress Report WF (fan. 17))
- Bampling

- Zampling
- Fesr ) (Feb 3)

» Questionnaire Design

= Copsultation #2
- Progress Reporr 82 (Feb, 17)

READNNG WEEK - No classes

- Marketing Research Software

- Computer Assipmment (Mar 8
- Cansulialion #3

« Progress Report 83 (Mar 10}

« Data Analysis

* Beporting Results

- Fesr 82 (Mar 29)
= Consullaton &4

- Progress Report 84 (Apr 5)
- Take Home Final Distmbuted

- Presentations
- Fimal Repuri Die (Apr |3

- Tike flome Final Exam Due idpe 21]

Rﬂ!ding

Course Outline, Project Guidelines, and
Chapter |

Chapter 2

Chapter 3 & Chapter 4 {p_ §7-24)

Chapier 4 (p.24-104]

Chapter 4 {p.54-106}

Chapter 5 & Chapter & {p, 188-193}

Computer Assignment

Chapter 7 & Ex 7141 and 23

Fleveew BA 1020 moles



