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GRANDE PRAIRIE REGIONAL COLLEGE
BUSINESS ADMINISTRATION
COURSE OUTLINE

BA 2200 - MARKETING RESEARCH 3{3-0)

INSTRUCTOR: Conald Brown
OFFICE: 413
TELEPHOMNE: $39-2007 (work)
532-1112 (home}
TEXT: The Marketing Research Project Manval, Second Edition,
Glen Jarboe: West Publishing Company; 1993
PREREQUISITES: BA 1050 (Math & Stats.) and BA 1090 (Marketing)
COURSE This course will help the student idantify, structure and solve
DESCRIPTION: marketing problems. The evolution of the usefulness of

marketing research to help solve specific marketing problams
is covered. Also, the design and implementation of sound
research projects at the least possible cost is covered. Using
analytical skills and the basic underlying principles, you will
learn how to design a decisional research projact,

COURSE Marketing research is the function which links the consumer
OBJECTIVES: to the marketer through information. You will be expected 1o
specify the information requirements to address specific
marketing issues; design the method for collecting
information; manage and implement the data collection

process; analyze the resulls; and communicats the findings to
actual clients.

EVALUATION: The following companents will determine your final grade:
Mid-Term Test 20%
Case (Individual) 20
Progress Report(s) 20%
Final Report 40%

Final Repert is due December 7, B30 pm.




NG R GUIDELIN

Based on the principle that knowledge unapplied is knowledge ungained this paper asks
you o use the knowledge acquired in either or both of BA 1380/BA 2390, The purposes
of this paper are:

1. to acquaint students with survey design techniques
2. to test insight into OB material
3 to be of service to the Collage/Community via research findings

GE GUIDELIN
Value: 30% of final grade
acted : 10 typed pages double spaced plus appendices
Due Date:  Friday before the |ast two weeks of classes, at 3 p.m, Lateness penalty of

10% per school day late for 2 days: then paper will not be graded.
Marking Schem
4 Description: Description of data - What do they say?
4 Survey Design: Valid and reliable data

15 Analysis: Use of data - What do they mean?
Use of models to explain findings,

3 Action Plan: Based on analysis, realism, feasibility (Value to client)

4 Format/Style: Engiish quality, structure, meaningful display of ease of
reading data

Important:

1. Refer to Chapter 7 and 8 in "Marketing Research in Canada® - on reserve in the
LRC. Also, samples of previous excallent reports are available from instructor.

2, Questionnaire design is an iterative process - consult me often please,
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4, Where possible, degrees of responses are preferred to yes/no responses.
4.
Strongly Srongly
Disagree ' Agrae
1 2 3 4 5

5, Display data as follows (typically):

e _2 < -4 -1 Total

Raw # 4 2 9 12 12 41 i

% 2.8 4.9 219 29.3 341 100.0 Men =

373
These breakdowns should be in the appeandices.

6. Rarely are responses uniform. Therefore, it Is usually illuminating to test
differences (dependent variable) according to demographics {(independant
variable). The most common independent variables are age, sex, marital status,
year in programme, specialization, etc,

7. Fully "milk” the data. After mechanically "crunching the numbers® try to get the
sense of them: what do they mean, what's surprising, what correlations can be
made, what common denominators are apparent, stc.?

8. Graphic displays often help to highlight differences, anomalies, etc, Histograms
(bar charts), graphs, pie charts etc. all help here.

a. Correlation is NOT causality
eg. There is a very high cormrelation betwesn which division wins the Superbowl

ammudcma:kmpeﬁmmanuebmﬂleanyﬂufmmar does not cause the
latter.

10.  In the body, draw conclusions and inferences from the data - do not force your

reader to do so.

Leave your biases/politics etc. at home. Data are the anchor for this project and
the objective is truth seeking not opinion flogging.
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TEETS:

Only thoee students whoe contact me BEFORE a scheduled test will Be
permitted to write & supplemental. In wmost cases, supplementals
are wvwaived and the walue of fhe final exam in increased to
compensate for the test not writtern. This can be rizky =0 it is
far preferable to write the Ltest. If vou are unable to wrile a
Ltest call me or leave @ message~ please make gure that the M2 a0
hag & Ltime on 1t.

HAND INS:

KBy policy is to deduct 18% per =chool degte late Lo & maxinum of twe
daye after which do not hother to hand in ®he assignment. It iz my
objectiveé to get next class feedback (ie, hand in on Friday get
peper back on Monday) se once papere are returned, late papere
cannct be accepted.

FURTUALITY /ATTENDANCE ;

Glaszses will start on time sll the time and reviews of material
already covered will not be provided for late students. Attendance
in wy courses is super important s my palicy iz Lhat you will ol
b2 tegted on material covered in clabs. Flease make arrangemnents
¥ith & fellov setudent to pick up hand cuts if you are ahsent.

ROTES:

“he teet of good notes is whethes they aré meaningful and helpful
when yow npeed them. 1t haz been Wy exp@grience that students
“Equire morye thas what iz written an the board. I usge
abbreviationa/acronyms / huzz worde tatensively 8o PLEASE seel
clarification as we proceed.

ASEIETARCE::

The onug {5 on Lhe =tudent Lo geek help 29 regulred. I =zhall
presune satigfactory progress shd compréehension unless I hear Lo
“he cantiary. There is no =%ame vhalsvever in seeking assistance
and I ghall happily provide it, but YOU mu=t ipnitiate the procesg,
please do o early a= it 4= rather difficult to help in =&
vignif.cant way the day before ‘he exam.

By effice hours are only & gulide Lo my availability., Pleage fosl
free Lo wander in as You =ee fil, i may be busy and will have tco
=&t an appointment time Jor WOk, YOU ARE ROT BOTHERING FACULTY
WHEN YOU ASK FOR HELP: YOU ARE ASKING US TO DO OUR JOBRS.

I et canfertable with calls at home before 1@:®Q p.om. acd an
willing to wetl on weekends if neECessary.,

S you are coufused by a peinl in cless do yours=elf tand “he rept
ef Lhe classl a favour by gecking clardfication at the time,




