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This coursee will help you identify, structure
and solve marketing problems, The evalution of
the usefulness of marketing research to help
solve specific marketing problems is covered.
Also, the de=ign and implementation of sound
research projectzs at the least poasible cost
is covered. Using enalytieal skills and the
basic underlying principles, you will learn
how to design 8 decisional research project.

Harketing research is the function which links
the consumer to the marketer through
information. You will be expected to specify
the information reguirements to addrese
epecific marketing issues; design the method
for collecting information; manage and
implement the data collection process; analyze
the results; and communicate the findinge to
actuml]l clients.

The following components will determine your
final grade:

Hid-Term Test 20
Cage {(Individusal} 3ax
Frogress Reporti{s) 2B%
Final Report @

Final Report is due April & _6:30pn.




.f Detailed Schedule af clase

Jan., 5 Course Qutlipes
Intraduction
Formation of Greupa fer Proaject
Read Chapters 1 § 2.

o]

Jan. 12 Client presentatiens [1f availsble)
The Harketing Aessarzh Piucess
Fedad Chapter 5 g 7

3. Jan, 19 Groups submit Lhedir prepo=ed projects
Rezearch Design
Eead Chapter & & i2

4. Jan. 2& Focue Broups
duegtionnaire
Observation
Flacuzsion
Eead Chaptzr 11

Firet Prooress Heoport - Marketing Researsh rreoosal
8. Marketing Research Proablem and Chlectives
« Infarmatien needed
» Scape of Resesrch = limitationz & bepesfita
« Hetheodology Fropogssd = pretaszting
+ Time gchedule = Budge:
I, Regogurces - pecsascel
ALtitude Messurement

Read Chapter 13 & L4
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B. Feh, 9 Zangling
Case - 20%

7. Feb. 16 Lase due

Eid-Ters - Zax

B. Mar. = Second Progross= Eeport - Dbhiectiva Statemasn=
#. nedulbs of knikigl inwvestigatian
b. FormulAtion of specifie prablem
<. Lesting instruments
d. zlient reactions
Data Processing and Analyeis
ABead Chapter = 15

%]

Aar. 4 Statigtical Tezting
Bead Chaptes = 15

19. Har. 18 Third Progress Regart - Ag QEB! statys rsgnre Lo the

clasa
Dizcussion on problems with preipcts
Read Chapter 19

11. Har. 23 Presenting the Results of Harketing Resmareh
Fourth Progresg Regort - Qrars Outlice

12, Har 38, Discusmiosn on Prablems with projects
Ethics

RFead chapter 4

L3, April & Praiect dus §30%9
Presentatian to clags 6f sYnopsiz of projest

14. April 13 Return af Projeects and Final Harks.




Harkelting Reseavchh Report.

1

4,

Due April 6, 1954 at 6:3@ pm. 1@% penalty for every day that
the project is submitted late. HNo extensions will be given,
however the client may wish you to continue your investigation
after the clags report i= due.

Both progress reportis) and final report are to he aubmitted in
typed form.

The following marking plan will be used far the final report.

a. Creativity and Polish of Presentation 2%
b. Defining the nature of the Problem ey
c. Use of secondary data 18X
d. Fact gathering inve=stigation 1@y
e. Solution orientated investigation 15%
f. Analyaziz of data 15%
g. Grammar and Statistics 1@%
h. Overall depth and usefulness 185
Total 100

[— ——®

Groups will not be larger than three members and sach mEmber 13
to be evaluated by their peers {Farticipant evaluation sheet)

Thne total value of this group project i= 5@% af you grade

2. progress reportis) - 2%
b. fipal report - 3%

Bonus marks (10%) are available if students are willing tao
prepare oral presentations te their prospective slients as

part of their final report. The deadline for the Bonus marks
i= April 208, 1994,

Their are a minimum of 4 progress (type written) reparts
(5% each) expected during the term.

Do KOT make the mistake of waitinog too lnng to begin work on
your project. The more time you Spend on ¥your project the

greater the probability that you will avoid serious pitfalls.




