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Marketlng Research

2286 (3-0, 3 credits)

Research - the key to profitable decisions

I Basic Course Information

Lostructar”

Tracy Hinodeit

Office C 406

Telephone 538-271] Imessazes) or e-mmad]
thodletiEipre ab.ra

Oilice Hoors
Tues. & Thurs.
or by apponiment

11:30 = 1:00 FIM

Text

Etkmund, William G. Esrentialy o
Markoring Reveareh. Ohios: Thomson,
Sooth-Western, 2003,

Texi Usuze

The et wall be wsed extensively m ths
sourse, Yo must have azcess thoane,

Transferability

S0 WMVETEILies may give vou oredit for
this colrse ¢n 2 block ransfer or conrse- - il'l
caurse bagis, Check with the receiving d

ItsniEon.

Grading Scheme

Proposal Due & Consult ..., 15%
(07 . RS ; ..
Progress Reports & Congult. |, |, 10%
TREL o v i oo 20%%

Final Report & Présentation .. 307%

Bl e e T T o . .

Course Description

Thir coursr will help vou identify, soucture, and sobve marketine problems
The evolutiim of the wsefulness of masketng Tesearch 1o help il ve
marketing problems 18 covered, a5 well as the desipn and fvplementasion of
zound research projects, a1 the Jeaz) possivle cost, Using analyiecal skdlls mnd the
4sc underlving prmcaples of muorlenng. vou will keam how o dess on
ecizmional rekearch project

Tips for Succeeding with the Project
1. Start the project carly m the toom:
Z. Choose your mroup menibers wingly,
3. Choose & client who will acdvely wozk with v,

4 Construct & clear rezearch question ; be clear gbaur the obicctves of
VONUT S0

5 Incorporate relevint secondary masketing resetreh into vour project.
b, Keep vour data collection nstrument hort

o Allew amiple tme Tor edinng vour research instrument: sollezsing and
anaivimyg the results; znd writing the repare.

& Be a 1eam plaver,
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Course Details
In-Class Activities

A variety of teachmyg methods
Will v= ussd. Thess willinclude
lectures, videos, discussions,
Computer exercises, problems,
group comsultations and student
presemiations. To gpef the most
out of the olasses, vou most
come prepared. This includes
reading the asstzmed reading
and doing any assitned
exeroraes hefore the cless,

Attendance

Ag in all of my classes,
siiendance and aetive
participation is expected and
will fepresent 5% of vour grade.
If you can’t make a class, pleass
cemtact me before the cluse to
ake arrangements for any
material thit vou migh mizs. |
expect an explanaton for &
massed clixs,

Research Project & Final
Report

Fiitv-five percent of your ciirse
grade will be deternuned by a
group marksung resgarch
project. Dretails about the
peoject will be provided 10 vou
m 2 separate handout, which
wou should read and refer 1o
throughout the duration of the
project

Pay ettention tothe tips fora
successil project contémed o
page 1 of thiz outline.
Femember, an ¢arly s*2r and
lzamwork are the kevs 1o
provucing a product that yvou
Will be proud of, Yow will
TeCeTvs 3 gToup thark of afl
components of the rezearch
project. However, the mark for

Winter 2003
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e Tmal report will be adjusted
buased on a peer evaluanon.

Do April 10, 8 formal marketing
reaearch repor outlining e
findings of your rescarch study is
tue. I expect & mingrmwry of gix
single spaced “content” papes in
this report. | Mogt pond reports
range from 15 w 20 papes
intluding wraphs, appendices,
prefatory pars, et

Also im the Jast twp classes, voy
will crally présent vour findings to
the clugsin e 2p-05 mimae ol
presenfalion. Thie eatire
gompose 18 worth 3% 1 expect
& professionai job on anw
writlen. and oral presentations

Research Proposal

& Consultation

You are required o prepare a
detarled proposal (& blueprint)
that will outline the purpoze of
¥our research, hivw you plan to
Garmy 3t oul, the sources woo will
use, e, Full deails il be
provided to you on formear,
stvle, and expected content.

A proup consultation will
[oliow once your proposal has

been reviewed. This s g 15-
minule meeting with me iy
which your group will presant
¥our propesal angd we can
discuss any guestions/concerns
abcut the project. Both pars
are womdh 15% of vour prade.

Progress Reports &
Consultations

Ter emsure than your project
moves dlong smoodhly, Twe
Progress reports have heag
azsigned. Thev should mark the
comipleton of sionificant tasis
necessry for the completion of
your final repor, The progress
reponts invelve handing in o
short written eroup renor and
Meeling with me ofee agein to
discuss i, sach worth 5%

Tests

Twaotests, each werth 2044, wall
be administered during the tepm
1 evaluate vour understanding
of key concepts, A varliety ef
questions {e.g, short ansywes:,
probléms, muluple choice, ete.}
will be wsed. The tests wil]
cover both neglass work and
) matenial, Test %2 w1l nov
Be cumulative
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CLASS SCHEDULE 2003

Date Topics / Reading
Jan. ¥, @ Course Overview | Outline

Chapter 1 = The Role of Marketing Research

#  Diefinitiom and nesd for market research

¢ Rrview role of marketing research in the markeling concept and strategic decision moking
process

¢ Dufferences betwren basic and applied research

Ghapter 4 - Ethical Issues — Pg. 75-82 anly

¢ The rights apd oblianons of respondent ! researcher / user

Jan. 14, 16 Chapter 2 — The Internet & Global Infarmabon Systems

v Difference betoen dalz and informmtion

¢ The 4 characterienics of valuabls information

+ Wt is 1 515

+ Lzt and explain the variows decision suppon systems
*  Inmerpet Temmunokogy

Chapter 3 — Markating Research Process
+  [hscuss the pypes of marketing research

¢ Lis1 ured discoss the stages i 1he research process
+  Writing the research proposal (sample)

Jan. 21, 23 Chapter 5 — Exploratory Research
*  What 1= exploratory reseapch and wehy do it
+  Distyss & peneral categories of exploratory research
#  Enowthe 3 bvpe of pilot studics

Chapter 6 — Secondary Data { Research

¢ Advantages ve disndvaniages

»  Typics) ohjectives

#  Zoorces of secomdary ressarch

¢ Common reasons wiy secondary dats does not sutisfv research nesds

Jan, 28, 30 Chapter 7 — Survey Research
*  Common emors o susvey pesearch
*  Femonal & relephone inervisws
Self-adrunistered questionnaives
#  How 1o zelect the moht survey research tool

Research Proposal Due — January 30
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Feb, 4,86 Chapter 10 — Measurement | Attitude Scales

Distinguish between a concept, opetaticmal definiton, & conceptual defininon
Describe the major types of scales

What are 3 criteria for good measurernent

What i an ettiude and how we can vrepsure 1

Inscugs the many arsrude rating scales

Dristinguish hetween ranking and sorting

#* # & & & @&

Consultations re Research Proposal

Feb. 11, 13 Chapter 11 — Questicnnaire Design
¢ Oheeview of major decisions in design procoss
*  How in azk questions
+  Arl of asking questions
¢ What is order blas — questiom sequence
*  Lawvoui-— Tradionp] snde v, Internet
#  The pre-fest and revision

Feb. 18, 20 Chapter 12 — Sampling

What 13 1f and why dooat

LCnncepts (urget poputation, sumpling frame, sampling uhd, |

Errors; rindom vs mon-szmpling

Prubabality sarpling (5 rvpes) vs. non-proba bafity sampling (4 rpes)
Internet sampling

- B o R @

The appropriate saniple dusion

Test #1 — February 18
Feb. 24 - 28 READING WEEK - No elasses

Mar. 4, B Chapter 13 — Statistics regarding Sampling
+  Normal distribution
¢ Frequenties, proportions, mean /median £ mode
+  Barple mize

Project Report/ Consultations re Research Froject — Mar, &

Mar 11, 13 Chapter 14 — Dala Analysis
#  What 15 dsscriptive analyzis
* Tab's and gross-mbg
+  Calcelsomp rank-order
+  Methods of displaymg dan

Lah Exercize ! Practice
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Mar 18, 20

Mar. 25, 27

Apr 1, 3

Apr. 15

Winter 2003

Chapter 16 - Writing the Report

The veport Tormat
The otal presentation

Project Report { Consultations re Research Project - Mar. 20

Chapter 8 = Observation

¥
w
*

- ¥ O W

Discurss visible vs, hidden observation lechriques

Distinguish betwssn direct and specificatly contrived coservation

Discuss the nature of non-verbal communication between peonle of egual stalus.
unequal staties, men and women

Discuss the fvpes of mechanical pbservation

Whet ars the arors assaciated with direct ohservalion

Whal s content analysiz

What are [he sthisal ssues essociated with observalion

Chapter 8 — Expenment

L
L]

& & ok & @

What 15 an experiment

Dristingruish befwsén an oxperiment, o controd group, and a dependem and mdspendent
variahie

What ig the difference betovern a random sampling ewwor ond céilent error

THzcuss he 4 bane lements of an experineot

What ars demand chamacteristics mmd how can they affest an expenment

Wt i the diffecence between 8 laboratory nnd & field expenment

What te the major lypes of cxmansous vannbles and how do you contro] them

Catch =Up and Reviaw

Test 42 - April 8
Ln-Class Presentations
Final Repurt Due, April 10

Lo-Class Presentations Continued & Wrap-up

" Research Proposal Due
Cemsnltation on Research Proposal Apr, 8
i Tesiwl

Consoltation’on Research Praject

Key Dates

Mar. 20 Propress Report & Consultaticn
Test#2

Apr. 10015 <la=z Presentations & FmalRepon

= < De ot Al 10



