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Educational Publishing Company, 1389,

BA 103 Introduction to Harketing
BA 105 Business Mathematics and 2tatistics

This course will helg the student identlify,
struwctura and solve marketing problams,
Students will learp to evaluate the usefulress
of marketing research to help solve specific
marketing problems and learn how Lo design and
Conduct  sound  research projects. Using
analytical =kills and the basic under lying
principles, students will be lsarning how to
design a decisienal research praject.

it To provide students with a basic
understanding of the marketing research
process through an applications=-oriented
approach. The use of numercus practical
examples and reallstic cases provides a3
sound Framework for learning.

11} To provide students with the proper means
Lo obtain sound, adcurata information on
Canadian markets, and to help them Lo
assass Lhe managerial significamce of
this information,



84 220 - MARKETING RESEARCH

GRADING;

COURSE

COMTENT :

iiig Te doevaelap & undersLandlng ul™ the rale
of marketing research as a Managarial
Ffunction within the Firm, and to ASE&5E
the relevance and limitatiocina of
marketing research to the decislaon-making
process .
l¥) To analyze the varicus steps involved in
the process of cbtalning informaticn
relevant to decisicon making, to describe
theoretlical and practical frameworks far
each step OF the process, and to assess
tha usefulness of alternative approaches.
Individual Cazses 40%
Group Research Project 40%
and Presentaticn
Mid=t&rm Exam 20%
CHAPTER
Jan, 3 t. The Marketing Research Process
Jan. 10 2. Marketing Research Within tkhe
Harketing Information Syatam
3. Transplanting Marketing Problems
into Reseéarch Projects
Jari. 17 4. The Research Design
Jan. 24 &. Internal and External Secondary
Data
£ Frimary Data
Jan. 31 T« Burvey administration
Fab, T 8. Guestignnaira Sonstruction
¥. Measurement of Marketing
Concepts
Falb., 14 13. Sampling
Fab, 21 Mid=term Exam
Feli. 28 Wiriter Break = no class



BA - MARK RES oH
Course
content Conmt'd Mar . 7 11, Dot Analysis; Elementary

Ztatlzstics

Mar, 14 2. Data Analysis: Introduction 1o
Advarced Statistics

Mar. 21 13, The Research Report
Mar. 23 4. Advertising Aesearch in Canada
Apr. 4 6. Product Research in Canada

18, BSales and Distribution Research

Apr, 11 Appendix 2 Ethical Issuas in
Marketing Research in Canada

The above iz & guideline and actual Course coverage will be
dictated by studants.

Films, guest Speakers, CUrrent literature and cases will
Supplemant the text.
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