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INTRODLUCTION TO INTERNATIONAL BUSINESS B4 2429
INSTRUCTOR: Trentor Pervorl
OFFICE: Cenire for Business Development
OFFICE
HOURS; By eppointmant
TELEFHOME: £32.5340
REQUIRED
TEXT: Global Bus ness Today, Charles W. L Hill, frwin
McGraw-Hill
COURSE
DESCRIFTION: The emphasis of the mirnductory course &= on the inereasing
imiportance of international business activihes and the Erowing
interdependence among the netigne nf the worid which ha vE, 50
efiect, ereated & glosal cconomy. A swategy 15 developed for
mansging the logistic, marketing and finangial functions of a hirm
GPEratsg in a inlemational environment
PREREQUISITES: Mone
COURSE

STRUCTVRE;

The course will combine the study of inernationa’ busmess with
priclical 2ssignmenis and guest speakers from the community

Evams will be based on readmgs and leciures Fom the covrse

texl - Global Business Foday, Studers will compleee ¢ project that
wnvolves setiing up an internanonal cxpart campa ny with muliipls
foreigr: offices. Euch pacticipant will select z couritry gnd be
respongble for establishing a foreign ofice and will work with 3
regwonal teem: Europe, Middle Easy, Africa, Asia, and Souch
Amesica, Business plans will be approved oy the entire elass whiza
~ill fenznion as @ corporate board of directors. The Beard will mee|
'tz st howr of each eleds o receive reports and spprove
activities Tntum, each regienzi un i will berequired 16 have
perivnne speCulise 1n one aspecl of mremal Business roark? fire,
nnance. and |ogusiics
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COURSE
SCHEDULE.: Jan 7 [nzoduction and Course Overview
Jan 14 - Overview and Project Planning
Tan Xl - The Emerging Global Economy
Jan28 - Differences in Pohitical Economy
Febd . Differences in Culfure .
Feb Il - Intsrnational Trads Theory
Feh 18 - The Global Trading System & Midierm
Febh 25 . Winter Break
Mard - Foreign Direct Iivestment
Mer 11 - Regional Direcr Investmens
Mar 18 - Thz Foreign Exchange Marker
Mar 25 - The Globa] Menetary System,
Apr] - Glohal Strategy
AprE . Entering Foresgn Markets/Globs! Markenog
Apr 15 - {rlobal Operations Managemeny
Globe! Hurnin Resgurcs Management
Apr 22 - Final Exam and Profect Presentations
EYALUATION: The following components will determine vour final grade,
Midterm Exam L5%%
Assignments{|2) 25%
Class Contmibution 10%%
Business Procect 5%
Final Exam & Report 15%
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INTRODUCTION TO INTERNATIONAL BUSINESS
BA 2420 - COURSE OVERVIEW

L COURSE OBJECTIVES:

i Toesquaint students with the dimereons of interrational trade, the nature of
sontemporary trading refationships and major international trade problems. Assist students in
their understanding o the economic bensfits that result from international trading.

b, To explain how internationel financis! markets and mstitutions facilitate the trade,
investment and other opsrations of a business and haw these impact the financial management
funeticn of the fiem.

. Toenhance p student’s understanding of the affects of diverse environmental conditions
on & firm's marker piace.

d.  To familinrise students with the legal and eross-cultural environmen? in whick an
inteenational firm operares,

e To apply learning via cresting a model company through utilising available public and
industry resodrces.

M. COURSE FORMAT:

8, Classes will be divided into 3 sections: Lecture based on sections from text speaker or
preseniations; und business project activites.

b.  Weekly assignments will be given at each class and will be due at the fallowing ¢lass in
written form o may invalve short tests,

e Bach student will select & country and develop a business plan, Regional teams will work
together 1o develop market strategies. Business activity will focus on expon opportunities
which may inclode consulting work, eg, Andersen Consulting, Fach regiorial team will have 10
develop expertise in all areas of international trade: marketing, finance, logistics, et

d.  The business activity of each regional division and foreign operation will be approved by
the Board and each business operetion will develop an annueli final) repart on pecformance of
their compeny. The project will be graded on the ereative incorparntion of the most diverse and
difficult factors thal the ceo's of each forsign operation faced in establishing theit company in
the first year of operation: given the realities of inernational business examined in the course

s qu:uls will have extensive opportunity to improve their communication skills through
presertations and management discussions in the process of establishing their businesses. Each
student will also be expected to introduce or thank & guest speaker during the course,



