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BA 2800 (3-0) 3 Credits

Basic Course Information
[nstructor

Bill Coveoenn

B-3098 539-2T733 beorcorand@grpe.ab.ca
Crifice Hoors

MWF 10-11 am:
or by appoinfioent. Making an appointment ia
usally better: I'm very prong oo wandering

Transferabilify

Some universities or collepes mav aocept this
coure Tor transfer credit, Please check with the
fepeIving metition,

Pre-requisites

BA 1130 or in equivalent introdnetiey computing

course. Becond vear standing and a good working
(umilinrly with the Intemet are also recommendead,

Preclwded Conrse

Mormally, eredit will not be gromted for both BA
2550 Coanpater Applications for hMadceting and BA
2800,

Text
Mamet, I Albert, etal. Creming a Winming
E-Buginess. Boston: Course Technology, 2001.

B4 2800 Revulings Packoage (available in (he
Bockaiore)

This text will be vged extengively; you need 1o have
acoeas 1o e Texl rending will be supplemented

with additional article reading,

Grading Scheme

Topie Prosettmioh . . oo oo o vwr b s 15%
) 1 o e 13%
i e e P A 15%
L A e W N 15%
Final Exam ., 000ie o ciiiies ceeny, A
AttendanceParicipaliodl . . . v oo venisonns 10%

Strategically using the Internet to
further organizational goals

Course Description

This course introduces the student to conducting business
onling. Il starts with a general examination of the Internet
and e-commerce. Next, B2C, B2B, and Government-to-
soviety applications of the Internet are looked at. Specific
business issues related to ¢-commerce are then examined.
The course concludes by looking ar the furure of the
Internet.

= TR

Tips for Succeeding in this Course

|, Keep op with the assigned reading. There are many new consepls;
you won't be able to learn all of therm the night before a tesy,

prachice.

covered 10 mther courses ko this course?

4. Attend all classes; this is not a distance education course. Cmgoing

course. Make nttendance a priority,

2. Choose 3 presentation lopic thal you are interested in, Also, start casly
om this assignment — a good presentation takes research, creativity, and

F. Think abiui what you are learming. Does this material telabe o what
younre taking in other courses? Can you spply the conoepts covered in
this course o uther courses you are takmy? Can vou inlegrale concepls

and active class parlicipation i essential for getting the most oul of thig
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The Gory Details

B2, and Govi-io-Bociety, )

LY

business deahings,

Course Objectives

L l'o develop an understanding of bow fo strategically use the Internet to further an orgsmization’s goals fie, B2C,

l'o develop an understandi g of Internet and e-mail etiguette and appreciate the importance of “netiquette™ fn

3 To develop an e-commetce vocabulary; to be able to understand and use the tenminology of the [nteme,

4. To develop an understanding of key isgue that an e-husiness person must know to lounch and operole o web-based
Yeniure.

5 To apprecinte some of the kev trends affecting the development of E Commeree and the Intermed

fi, To ferther develop oral and written presentation skills whils incorporating appeopriste presentation software

In-Class Activities

A vanety of leaching methods will be used, These my
melude levtures, disenssions, [nlernel demes, gues!
sprakers, student preseniationg, in-clis exercises, and
gmeall group exercises,

Tests

I'bree 15% quiezes will be administered throwgehour the
perme Yo will be siven hetween 4% and 60 minuics do
complew these tests. A variety of guestioning formmats {e.n
multipk: chotee, reverse delmitions, short answer, ete.} will
be wsetl, These tests will covey 3 or 4 weeks worth of
course material and will be pon-cumalative.

Final Exam

A compreherive fbal exam worth 30% will be acheduled
try the Regwtrar during the finol oxam period, Appliwtion
of the course material will be emphasized. Accordingly.
short answer, lomp answer, and case smudy questons will
comprise most af this e

Student Presentations

Current topics in E-Commeree will be assigned 1o
individual students . For cach topic, students will present a
LS mupnte class presenmtion {including guestions) which
summarizcs the importanl points of the topic, [0 addition,
the student prosentar will produce a fwo page writen
swmimary of the wme that will be duplicated snd distriboted
io the entire class, The material covired by the studen
presentations will comprize & significant portion af the final
enam. This asgigmment will be worth 15% af the final
prade,

Class Participation/Attendance

To et the most out of this cowrie, regular antendance and
pierticipation in class activities is required. Avcordinghy, 10
peroent of the course prade will be dedermined by class
participation and aiendance

Adtendance will ko taken at sach clwss. A student who
ntiends sach closs and nctively participates in o constructive
maner will receive 10 of 10 participation mads. Stsdents
who don’| aetively participate and/or attend each class will
veceive less than full marks for this component of the
COUrEE.
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Key Dates

Wed (g 2 Dz | TBA Fresenlatwons
Whad, Ot 23 Quiz 2 TEA Final Exam
{Exam Period)

Wad. Nov 13 Chiis 3

CLASS SCHEDULE Fall 2002

D Topics Drate Topics
Oct. 23, 25 - Dresdgning an B-Business Web Site
- Presentations: 13, |4, ad |5
- Text: Ch. 7 and Peadings Package
{p-26-27 andd p.40-24)

Sepa - Course Dverview
= Course Chuthine Assirnmens

Sep. 11,13 - Watiguette

- B-mail Efiquette ~Teet- Q-4
= Compatler Communications and Cet, 30, - Payment Systems
itwodking Mav. 1 - Presentatious; 16, 17, und |§
< The [otermet, the Web. and E-Commerce - Text: ©h. 3
- Text: Ch. | and Readings Facknge (p.1-7)
Maw. 8, 8 - Becunty
Zep. 18, 20 - B Applications = ['rivacy
« (invi= o-Socioty Applicnbons - Insusumes
- BIB Applications = Presentations: 1%, 20, and 21
- E-Business Models - Text: Ch, 8 und Readings Package
- Presentations: Deinonsirahion Project fp L6213
Mow, 13, 15 - Bock up Flan
Sep. 256, 27 - The Runt uick,com Story - Fulfilloieni
- E-Business Entrepreneurship = Presentations: 22, 23, and 24
- E-Business Advantages - Texk Ch .9
= Presentations: 1, 2 and 3 = Test: Quir 3
=Toext: Ch. 2
Nov, 28, 22 - Fulfillment
Dok 2.4 - E-Buziness Plan - Ueslo-one Marketing
« E-Business Finaneing - Search Engines
- Tests Quiz L - Presentations; 23, 26, and 27
- Prosentations; 4. 5, ond & =Text: Cho M and Readings
« Teak; Ch. 4 and 5 (=kim) Package (p.B-15)
Oct 9, 11 - Lepal Tadues Nov.27,29 - lakemet Masketing

- Inecgrating “Bricks with Clhicks™
= Presentutions: 28, 2%, 30
- Text: Beadmygs Pockape {p.45-37)

= Human Besources’ Real Estare
- Diomain Marmes
= Text: Ch. & and Readings Package {p.22.

25] Dec_4, B - Weh =ite metricy
= Presentations: 7, 8 and & - Usubilily Smudies
= Fuiture of the Inlemet
Ol 16,18 - Seleoting Technalagy - Presentations: Caich up
- Choosing ao ISP and Hosl = Text: Readings Package (p.29-39)
- Presentations: 10, LI and 12
= Text: Ch. & Dec 9-14 <Fimal Exam {TB. A}
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